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Introduction

This course is targeted at users of TARGIT Decision Suite with little or no
experience in the use of the TARGIT Windows Designer client.

The course is suitable for employees in companies that have just acquired
TARGIT Decision Suite, or for new employees in companies that already have a
running TARGIT solution.

This course teaches the essentials about the daily use of the product, how to
design dashboards and reports and even goes a step further to become the right
starting point for further training.

Concepts

A short description of the most central terms will help you to understand the
elements you will across when working with the TARGIT Decision Suite.

Business Intelligence

Business Intelligence, basically, is a matter of providing insight into an
organization’s business data in an easy to overview manner, thereby enabling
you to make the right decisions and lay down the right strategies during a hectic
workday.

Data Warehouse

A Business Intelligence solution is typically based upon a Data Warehouse, which
is a database that collects and refines data from one or more source systems.
Examples of source systems could be MS Dynamics NAV, Axapta or similar ERP
systems. Often, this Data Warehouse will come in relational versions as well as a
multidimensional version.

Cubes

Cubes are the way to organize data in a multidimensional Data Warehouse. In
addition to a well-defined data structure, the cubes also ensure that end-user
requests for data is processed with optimal performance. The cubes are visible to
the end-users, and each cube will typically contain data for one well-defined
business area like Sales, Finance, Inventory etc.

Measures

Generally, you define a cube by defining the Measures and the Dimensions it
should be built upon. The measures are the factual data upon which you want to
make analyses and reports. Synonyms for Measures might be KPIs or “the
interesting numbers”. E.g. in Sales cube you would see measures like Revenue,
Costs, Profits, Budget etc.

Dimensions
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You use Dimensions to categorize or to view your data from specific angles or
from specific perspectives. E.g. in a Sales cube you would have dimensions like
Products, Customers, Salespersons, Time etc. You also use dimensions for
setting up criteria or filters on the data your examining, e.g. for seeing data of a
specific Product Group or across a specific time span.

Overview Data Flow

Before we start using the TARGIT Decision Suite, it can be useful to understand
the relationship between a Business Intelligence system like TARGIT and a
company's source data.

A company source system, for example an ERP system such as Navision or
Axapta, is often a central and indispensable system in the daily business
processes. Such a system is usually designed for efficient handling and entry of
daily transactions. In turn, these systems may be very deficient in terms of being
able to query data in an easy and manageable way.

This is where Business Intelligence systems such as TARGIT Decision Suite has
its place.

Before the data from source systems are ready to be presented to end users,
they will typically go through a process as described in the illustration below.

DATA SOURCES : SERVER : CLIENT

TARGIT ACCELERATORS

S - | = - 333
- - W 8
. . W’

Dynamics ERP & CRM, SQL SERVER ANALYSIS T

SAP BO, Google Analytics SERVICES

TARGIT

1]
DATA SOURCES B =
& DATABASES ( > ) P
MS SQL Server - '
Oracle = clotey
IBM DB2 o\ % 7o [
SADAS o/ | 1%/ |
ShS TARGIT TARGIT
il ihean = .|
Reporting Services
Prophix T T e
Mondrian 0
BIG DATA m ’ . G
Goosle BigQuery | .‘ TARGIT TOUCH : — ™
HoBnwWor Hadoop | APPLICATION SERVER . — -
EXASOL — | q o
o . - TARGIT : = I'® Q
Cloudera saL ODBC DATA DISCOVERER (0] ) = { ’
MongoDB OLEDB  DOTNET Deep Integration for -

Files Web Resources -

Microsoft Analytics MS Sharepoint  NA\
Databases Social Media BIRpe N

Platforms System
Advanced Analytics  Big Data

AX CRM
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The process includes the following:

e Data is "born" in one or more source systems, for example. Navision or
Axapta.

o Data from these source systems are consolidated into a single Data
Warehouse.

o The purpose, in addition to pool data across multiple source
systems, is to "cleanse" data and to ensure that they generally are
in a format that makes them suitable for analysis and reporting
purposes.

e From the Data Warehouse, data is then organized into one or more
Cubes.

o In the cube you define how the source data must be read - what
should be perceived as measures and dimensions.

o A cube can also be perceived as a database - though it is a
database that is optimized to provide rapid responses when
querying for data analyses or reports.

o Data in Data Warehouse and cubes are refreshed with new data from
source systems at regular intervals - typically once a day.

o An analysis or a report will thus, in principle, show fresh data
when it is reopened in the morning.

o Refreshing data with shorter intervals may also occur, for example
once an hour, which will refresh analyses and reports with the
same interval.

e The TARGIT server is the central unit in a TARGIT installation.

o The TARGIT server handles all communication between the cubes
and the TARGIT clients.

o Itis also with the TARGIT server that you can centrally manage
user rights and their access to various areas of data.

e The TARGIT client is the end user’s experience of the Business
Intelligence system.

o Through the TARGIT clients users can work with existing analyses
and reports, or even create new ones.

o The creation of a new analyses or reports is based on the
available source data — according to their definitions in the cubes.

Page 10 of 155 TARGIT Fundamentals



The Decision Circle

TARGIT

courage to act

The development of TARGIT Decision Suite is based on the fundamental idea
that the components of the TARGIT Decision Suite together shall cover all
elements of the Decision Circle: From incident through Observation, Orientation,

Decision and Action.

: Cm-raﬁ:

Decision
Based on Facts
Use all available
information

Orientation
Analysis
Simulation

Crientation

Action
Changes
Communication
Reaction/Action

Observation
Dashboards
Reports
Agents
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Lesson 1: Fundamentals

This very first lesson is designed to give the end-user — an end-user who may
never have seen TARGIT before — an experience of what it would be like to work
with the TARGIT client for its most fundamental purpose:

To give an overview of business critical data as easy as possible.

At the same time, the end-user must be able to effectively filter data and drill
down through data within the end-user’s scope of interest.

In the upcoming lessons, you will learn some of the more advanced features of
the TARGIT client, including how to build analyses yourself.

User Interface

When you open the TARGIT client for the first time, it may look like this:

© TARGIT N - o x
[ Search in document content
# Pinned folders
R Bookmarks
~ou ¢ Kommunekort Simpel omszetningsanalyse
erso A 2017 Reta
A Personal V- i
Popul i
. &
) Recent L 27 #
L]
B3 File location

'd
b |

2, User Preferences

The client offers two ways to get started working with your data:

e You can open existing documents by browsing them in the Pinned folders
or in the folder structure on the left-hand side of the client. You can use
the Search field to make it easy to search relevant document names and
document content.

e You can click the “*New” link in the top left corner to create a new
document.
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Pinned folders

If you, on daily basis, work with documents from a particular folder, you can add
the folder to the Start screen’s Pinned folders simply by dragging to and dropping
it into the Pinned folders area.

Open e 2
—_— [] Search in document content
A Pinned folders Favorites T Personal
W Favorites
& shared 1 Income Statement & Balance

i Finance Sheet

il Inventory

il Production —_—

[l Sales !

X personal
[ Mmobility
C

4D Recent

1 Inventory Cash-Binding

B3 File location

R e "“{'\,"—LM ,__r’“'“‘*»l"‘“r\-* H’“\\\JNJ"'%J‘

The folder can be removed by right-clicking and choosing Remove from Pinned

folders.
Open e Q
R — [] Search in document content
A Pinned fold vorites Sales darsonz
e Favorites SAE Personal
W Favorites @ | Move ot %
ove le
& Shared 1 Income Statement & Balance » Move right - Sales
B finznce sheet — e = ‘
[l Inventory
[l Production —— e
il sal | 1
LO“*\; B sty by BN Gt IS i B ol Bl . P il ,'
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Basic Analyzing Techniques

Start out by opening one of the existing analyses directly from the Documents
tab. Open the Shared / TARGIT Demo / Sales / Salespersons analysis.

HOME | DEMO CHARTS SALES

SALESPERSONS

¥ SALESOVERVIEW COUNTRIES [EHSSS=iCllY PIPELINE  CUSTOMERS = PRODUCTS | INVOICES

Revenue Profit Margin No. of Sales Units Sold
50.0M 57.9% /K 437K
33.6% better than prev. 12 months -0.1% warse than prev. 12 months 26.5% better than prev. 12 menths 11.5% better than prev. 12 months
Salespersons Revenue Last 12 Manths Profit vs. Costs
Alyaro Bennett 8 - Nega —Prafit Gasts

Units Sold
i Urits
=
@ @ o o
w  Drill-down to: CUSTOMERS PRODUCTS | INVOICES
TARGIT
[ Designer mode Ready FIE 7o N

This analysis displays some sales humbers for a small clothes-producing
company, Casual Clothing, which is the virtual company upon which all of
TARGIT's demo data has been built.

Notice: When opening a document in this way, it will open in Consumer preview
mode. You can toggle between Consumer preview mode and Designer mode
with the check box in the status bar or by pressing F2.

Deszigner mode Ready 1
¥
Enable designer mode (F2) -
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You can select which parts of the client that must be visible by turning them on
and off in the VIEW ribbon. Many functions in TARGIT is supported by keyboard
shortcuts as well. Try out the F3 and F4 buttons for instance.

'—_, TARGIT - [Shared / Analysis Examples / 1.2.1 Revenue Details] ™

File Design Tools View

[ ] Criteria Bar  []| Smartpad
Ribbon Status B (F4)

B WS W

r.. f !—m rﬂ-"‘ﬂf sl ot B,

In Designer mode, with visible Smartpad and visible Ribbon, the analysis would
look like this:

) TARGIT - [Shared / TARGIT Demo / Sales / Salespersons] - X
File | Design Tools  View Y =0 4 [+ JOM
aum

@ 2 A EMen  {iplaceholder  [F)slider @ -
ol + box @& -
| Text box @kl
Page | Crosstab Charts (17 o © Data  Addfle | Align Distibute
Settings - - Discovery - M

Source data
£ DemoData» i Sales HOME | DEMO CHARTS

jimiﬂii:;ny v SALESPERSONS

1" Created Date > SALES CVERVIEW COUNTRIES FIFELNE CUSTOMERS | FRODUCTE | INVOICES
1/, Customer
17 Expected Date ) . o
1 Invoice Number Revenue Profit Margin No. of Sales Units Sald

- 50.0M 57.9% /K 437K

1 Product 5 worse than prev. 12 manths 26.5% better than prev 12 months 11.5% batter than prev. 12 months
1/ Salesperson
12 Time

12 months

Salespersons Revenue Last 12 Months Profit vs. Costs

User dimensions 4

= *ff{o“‘u.-/i_cri_)o\\&; B = 4"‘\\, ¢

Measures -
¥ Average Leadtime A1
¥ Costs
¥ Credit Memo Amount
¥ Credit Memo Cost
¥ Credit Memo Quantity
¥ Geal Variance

! Units Sold
¥ Goal Variance %

T Invoice Amount

¥ Invoice Cost

¥ Invoice Quantity

¥ Leadtime e

~ Dildownto: CUSTOMERS | PRODUCTS | INVOICES

TARGIT/ |

4 Designer mode Ready EIEH 81% -

¥ dg DAN

12:34
05-03-2019 m

This analysis is created with a number of data objects; each has been defined
from the available source data, measures and dimensions.

e Four KPI objects showing one individual measure each.
e A Salespersons list — that will be handy for filtering data.
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measures each.

months, dynamically.

Global criteria

Three charts — column charts and line charts — showing one or more

All data is affected by a Global criteria: Showing data for the last 12

Global criteria are criteria that affects a// objects in an analysis. Global criteria can
be added from the Criteria Bar or from a Criteria Editor.

To add a dimension to the Criteria bar, right click the dimension in Source data

and select ‘Add to criteria bar’”:

‘-_, TARGIT - [Shared / TARGIT Demo / Sales / Salespersons]

4
File Design Teols View /
- 4
LD U
Menu i__iPlaceholder Slider —
B Ga g N = = *
moon IE‘TE:-:}:CH @KPI - r
Page Crosstab  Charts Data Add file Align Distribute
Settings - - Discovery - v /
Source data LCCy’npan}' MNe selection hd E
DEmDDEtEV“SEIeS ....... e {

Dimensions
L Company
]4 Created Date
=] E Customer
-

L Customer Add as object Re'\:eﬂu@
Redgi

L‘ eg!Dn Add to criteria bar /F 5 O O

L Territory L\\) -

Add to global criteria

]é_ Expected Date
L Invoice Mumlk

1 Ooportunitv I

User dimensions

Show explanation

List » falespersons

Al

Measures

Fa ‘!vf""‘“r‘ f“"’”‘ Ll

> sassoverven cotiries EITERnaend | FIPELINE | CUSTOMERS  PRODUCTS | INVOICES

Profit Margin

v 12 months

From the Criteria Bar, we may now choose dimension values to filter data in the

analysis.

Tip: To pick just one value from the list, click the name of the dimension
member. In this way, the dimension member will immediately be applied as a

global criterion.

— Product Hierarchy Mo selection

Mo selection
[ JEANS

[ skTs

[ ] T-SHIRTS
[ ] UMDERWEAR

e Mﬂ‘\k.-" *'r”‘\“‘-

|

-
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Tip: Use the check boxes only to pick multiple values from the list. Complete
your selection by clicking the dimension’s “Apply” button in the Criteria Bar.

—= Product Hierarchy JEAMS, T-5HIRTS & _r-
[1 Mo selection

JEANS (
[ ] SHIRTS

T-SHIRTS (
] UNDERWEAR g

Nw " \,M‘ - _.“- m“ﬂ.’ ..‘"m-

To remove Global Criteria from the Criteria Bar, select No selection from the
criteria drop down list. “No selection” means “No filters” or “No criteria”.

= Product Hierarchy JEANS, T-SHIRTS v
[ Mo sglection i
Ah_ds )
[] SHIRTS

T-SHIRTS
(] UMNDERWEAR

. v..-nn-m X M‘m R Y

You can also add global criteria with the Criteria Editor that is located in the mini
menu in the upper right corner of your client.

- pod

SYEO 7 < B0

L
Criteria Editor (Ctrl+FR) |

I -.__’ » Hf‘-'hr- 1“#_ f.-"-
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The Criteria Editor enables you to work with criteria on all dimensions — not just
the ones that have been added to the Criteria Bar for the current analysis.

ﬁ E Global criteria

Select operator and members

ﬁSaIeanProductr‘—_ Hierarchy must be mm JEANS

O equal to

(®) different from

() less than [ Mo selection

(O less than or equal to JEANS

(O greater than [ sHIRTS

(O greater than or equal to [ T-sHIRTS

O between... [J UNDERWEAR

(O not between...

2 Show selected (1) « QK ®Cancel
[ Auto-filter mermber list

[ Include empty members

0K Cance

Tip: The Criteria Editor can work with different operators than the “equal to”
operator. All criteria from the Criteria Bar are treated like “equal to” criteria, while
in the Criteria Editor you can apply e.g. “different from” criteria.

From the Smartpad Criteria you can at any time see what global criteria currently
you analysis. From this point, you can also add new global criteria, edit the
existing ones or completely remove global criteria.

Criteria

Global criteria

@ DemoData ﬁ Sales

Product* Hierarchy <> JEANS X
TimerYOMD = 2018 x

W Add or Edit global criteria M

>< Rermowe all global criteria
Refresh immediately

[ Ignore initial criteria
-.;A-;.....u.-f }‘l—'—"—' f‘ ""‘_"—f

P . """\ \
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Show criteria in all objects

Sometimes it can be useful to know the exact criteria that apply to any individual
object. Of course, when we add criteria as global criteria, it will be the same
criteria that apply to all objects. However, as you will see later, objects may also
be affected by individual criteria.

Enable the Show criteria in all objects option from the mini menu in the upper
right corner.

— >

Y %O < T O -
i

Show criteria in all objects

—-———-—w‘—, __f"""#-

Once it has been enabled, you can read the individual objects’ criteria from the
small notification at the bottom of the object.

) TARGIT - [Shared / TARGIT Demo / Sales / Salespersons] - x
Fle  Design  Tools  View Y EO < 1> NOM
HOME | DEMO CHARTS

SALESPERSONS

> saLEsOVERvIEW COUNTRIES [EITESCRSitlEY PIPELINE | CUSTOMERS | PRODUCTS | INVOICES

Revenue Profit Margin No. of Sales Units Sold
24 8M 57.0%
. . (0]
n prev. 12 months warse than prev
@015Q oday (== 13 Q1
Salespersons
<> JEANS, [ ] From Month - 12 (2018 Q1 Mar 05-0
Units Sold
. i
P !
201
ut 2 (2018 Q1 Mar 05-0
v Drill-down to: CUSTOMERS PRODUCTS | INVOICES
TARGIT
[] Designer mode Ready EEH 70% -
p 1
o M9 'R C/{] T ds DAN s o omg B

TARGIT Fundamentals Page 21 of 155



TARGIT

courage to act

Drill-down criteria

Another extremely efficient way to work with criteria is to take advantage of the
dimension members that are part of the analysis objects.

This is where the cross table comes into play. If you click one of the

Salespersons in this list, you will notice that data in the other objects change
accordingly. This is what is called a Drill down criteria — i.e. when you click a
dimension member in one object, it will apply as a filter to the other objects.

In the screenshot below, Vern Fergusson is clicked first. After that, on the
Column/Line chart, the 12 months of 2017 have been selected. Both selections
now work as filters on the remaining objects.

You have three options for selecting multiple dimension members:

e In graphs, draw a lasso (a box) around the dimension members you want
to select.

e Hold the CTRL key while multi selecting individual dimension members.

e Hold the SHIFT key to select a range of dimension members.

HOME | DEMO CHARTS m

SALESPERSONS

> sALEsOVERVIEW COUNTRIES [ITISERZREEY PIFELINE | CUSTOMERS | FRODUCTS | INVOICES

Revenue Profit Margin No. of Sales Units Sold

3M 49.5%

21.4% better than prev. 12 months -0.2% worse than prev. 12 months 32.6% better than prev. 12 months -2.7% warse than prev. 12 manths

Salespersons Revenue Last 12 Months Profit vs. Costs
- 5

Units Sold

Ve Fergusan

v Dril-downte: CUSTOMERS =~ PRODUCTS | INVOICES
TARGIT

[] Designer mode Ready [EIEH 70% -
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Point to (or click) the info icon in an object’s top left corner to see what

combined criteria, global as well as drill-down criteria, currently affects the
object.

HOME | DEMO CHARTS SALES

SALESPERSONS

» sALEsOVERVIEW = COUNTRIES [EITESSRSElE) PIPELINE | CUSTOMERS | PRODUCTS | INVWOICES

Revenue Profit Margin No. of Sales Units Sold
0,
8.3M 49.5% 1K 73K
21.4% better than prev. 12 months -0.2% worse than prev. 12 months 32 6% better than prev. 12 months -2.7% worse than prev. 12 months
Drill criteria
Salespersons Revenue Last 12 Months P

Salesperson = Vern Fergusen
Aivars Bannztt
sin

Column chart showing
3 units sold per & Time YQMD & Month
Global criteria

"= Time YQMD [] From Month - 12 (2018 Q1 Mar 05-03-2018) to Today (2019 Q1 Mar 05-03-2019) M=

Agents
Units Sold is colored if Significantly below average
e

o S S L P < #
o o o ot [ A ! D b x
" e 2o T
“ Dril-downts: CUSTOMERS PRODUCTS | INVOICES
TARGIT
[ Designer mode Ready I 70% R

The horizontal bar chart is a graphical presentation of a couple of measures and
the Time dimension. It is possible to see a crosstab presentation of the data by
clicking the “Show data” button in the top right corner of the object.

Fevenue Last 12 Maonths
@ - + i.! Show dala Revenue Goal = Revenue

A
5 /\/
g N A
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Click “Show chart” to get back.

Fevenue Last 12 Manths
Show chart L

@ . _|_ . Revenue Difference
s AE 25642 0315037.79 1,068 787 36

Taotal 4BTETAS 13 7438644 78 2 559 859 66

Total 0,00 394,765 B0 394 TE5.ED

ok kar 00 194, 7E5.80 394, 7ESAD

Total 182180611 1.984907.34 163,101.23

Apr G2 247 864,12

az Bl 7.149.63

T lun 14214862 SE0ZEIE0 41811498

2018 Total  1427.90974 222007279 792.163.05 P st
™ SN LT T T W

Drill-down criteria can be removed by clicking the selected member again or by
clicking the "Drill out” button in the top right corner of the object from where the
drill-down criteria was initially applied.

Fevenue Last 12 Months

@ Drill out A Below Gox Revenue Goal = Revenue
LI K,-'

N

Tip: You can also remove drill-down criteria, like the month in the example
above, by clicking “outside” the dimension members in the object.
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Tip: You can remove all drill-down criteria from all objects in your analysis by
clicking the “Drill out all objects” button in the upper right corner of your client:

- >

E“YEQ%" L O -

Drill out all objects (Esc)

“n s P g

Note: When an object has been used for applying drill-down criteria, the object
will be “locked” until the drill down selection has been removed. As long as the
object is locked, it will not respond to e.g. formatting changes and other criteria

changes.
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Exercises Lesson 1

(Screenshots and exercises are based on version 2019.0 demo data. If you are working on an earlier or later
version you may need to subtract or add 1 year to achieve similar results.)

Task 1

Open the Simple Revenue analysis from the Shared / Analysis Examples folder.
E File  Design Tools  View o O~

= Time No selection | |, Company No selection | [ Customer|No selection - [ Refresh immediately
Simple Revenue Analysis

Revenue by Country Revenue by Product Group Sales numbers by Salesperson
Revenue Revenue Goal Goal Index¥
UNDERWEAR: Arjuna Bolton 75M oM A 37I0%
0242yl Fortunato Crawford 326M 196M A 16638%

ortuna
Mechtilde Watts 3723K 2502k A 14883%
Fina Tellwright 363K 6531k A& 14338%
Justen Cartwright 5.6M oM A 13935%
Maggie Warren 31M 23 A 13m0
g Rhetta Parker 12M 2605¢ A& 134343
52.58%
Keren Rose 180 144 A 12000%
Charity Carmichael 5819K 4520k & 12874%
Regens Wilder 11M se26k & 12803%
Vern Ferguson 323M 254M A 12695%
WMadelina Hewitt 11M s811k & 12666%
Juniper Peabody 598.2K 2905k A 12185%
Revenue by Time Verda Heath 17M 1am A 12185%
17.5M Savannzh Morell 13M 1M 112345
1BM 162M Opaline Webster 12M 1.0M 115.16%
Annunzista Singh 979.9¢ 2389K 114095
Jessika Thornton 15M 14M 113385
Sanjeer Walton 302M 27.1M 1.22%
Nicolle Bramble 23555K 3474K 102.35%
Luitpold Whyman 301M 226M 10167%
Shukriyya Burrows 14M M ¥ gedin
Alvaro Bennett 34M M ¥ g623n
Barret Forster 217M 75 ¥ 7920
2016 2017 2018 2019
Ready LI 98% -

Tip: Before you start working with criteria, go to the toolbar and enable
Show criteria in all objects.

— >

SYXEO < H0-

|.=

I Show criteria in all objects

H'———wﬂ—’\’uﬂ-
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Use the analyzing techniques learnt from this lesson to find answers to the
following questions.

1. Filter data to Time = 2018. Which country had the highest revenue in
2018?

(Tip: Use the Criteria Bar to apply the Time criterion. Also, toggle the
map to crosstab presentation, if necessary.)

Answer A:

2. Filter data to Time = 2018 and Customer Country = Answer A.
Based on these criteria, which salesperson had the highest revenue?

(Tip: Click the country’s dot on the map to apply it as a drill-down
criterion to the other objects.)

Answer B:

3. Filter data to Time = 2018 and Customer Country = Answer A and
Salesperson = Answer B. Based on these criteria, which month has the
highest revenue?

(Tip: The Time dimension is a hierarchical

dimension. Use the plus and minus buttons in Q} — T
upper right corner of the bar chart to move %

from one level of the hierarchy to another.)

Expand level

Answer C:

4. Filter data to Time = 2018 and Customer Country = Answer A and
Salesperson = Answer B and Month = Answer C. What is T-SHIRTS'
share of the revenue with these filters?

Answer in percent:
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Answer in actual revenue value:
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Lesson 2: Create a new analysis
The TARGIT client offers multiple options for creating a new analysis.

If you already got an analysis open in your TARGIT client, you can simply go to
the File menu and click Document.

"—_, TARGIT - [Persenal / Simple analysis] F 4

File Design Tools View !
1 m m — Irr'a/
oy ] WG| o

PE] F'D-.’r
7

Document Bookmark  Save Saveas  Prnt

r‘,_‘_#_'-._‘___‘._..-—_...._ .f‘ P R

Alternatively, you can go to the Start screen and click the NMew button.

':,, TARGIT - [Personal / Simple analysis] (

File Design Tools View !
© VY 3
e N e W 'pl"

4‘:?

i O T L R RN
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Both options will bring you to the next step where you can decide between

creating a new dashboard or a new report:

Lical Ll LS

Standard templates

Blank dashboard

Blank report

For now, we will be working with dashboards.

Having selected “Blank dashboard”, TARGIT will present a blank page upon
which you can start adding objects. Let’s start out by adding a new crosstab to

the page.

) TARGIT

File Design Tools View

Dashboard Report Page Crossti% Charts
Layout Layout Settihgs - -
i Create a new crosstab J
Properties

(No object selected)

RO I e B DI S
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Source Data

The first thing you need to consider when creating a new analysis is your Source
Data. The data that are available through the TARGIT client would normally
originate from one or more of your company ‘s ERP systems, e.g. a Navision

b Chart Add file

© TaRGIT - X
File | Design Tocls  View - XO)
@9 @9 @ H /\I/I EMenu  {iPlaceholder @%de\ Y= Show Ea _.‘ = 7 ) Refresh
[ Textbox [ Tite box @xrl 4 Fetch data N <
s ata Align  Distribute Criteria
scovery -

Dashboard  Report Page
Loyout  Layout tiings

Source data

(£ DemoData iy Sales £ New crossan

User Dimensions 4

A Ogdn
R
__pEpEEn

O Tr

Usually these data will have to be modified before they can be used for analytical
and reporting purposes in TARGIT — or any other Business Intelligence system
for that sake. The modification takes place in intermediate Data Warehouses,
typically by structuring the data into multidimensional databases, also known as
cubes.
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Each cube is then defined with a number of measures (quantitative data, KPIs)
and a number of dimensions (which are used to categorize and filter the
measures).

Source data

& DemoDatar ﬁ Sales

Dimensions \
L Company Cube
E Customer

Z Product
Z_ Salesperson

7 Time Dimensions

 FH O OE

Measures
Costs
Credit Memo Amount

Credit Memo Cost T

Credit Memo Quantity Measures
Goal Variance

] [ B i B W e

Goal Variance %

Understanding the structure of a dimension

One dimension can be structured from attributes or hierarchies or very often
both of these.

The TARGIT client uses the following symbols for each sub element of a
dimension:

+/ This symbol indicates that the dimension contains multiple categorization
options, and often you will need to expand the dimension to see and use
the available options.

L. This symbol indicates an attribute. An attribute is often just a simple list
of dimension members, e.g. Salespersons names.

= This is the symbol for a hierarchy. A hierarchy is a collection of related
attributes that has been structured into a multi-level hierarchy. Each level
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will typically contain data on a more detailed or more granular level than
the preceding level.

In the screenshot below, we have taken a closer look at the Custormer dimension.
The Customer dimension has been expanded to reveal that it contains a four
level hierarchy (also shown expanded) and a number of attributes.

Dimension ]

= Z Product
= "= Hierarchy
= Product Group
Product

L Product

Hierarchy ]

Hierarchy levels

)

The first crosstab uses the hierarchy down to the second level to show Revenue
per Territories and Countries. The second crosstab uses the Country attribute to
produce a list of countries with their revenues.

Attribute

TARGIT Fundamentals

Source data Revenue per Customer Country Revenue per Customer Country
& DemoDatar i Sales Territory Country Revenue Customer Count... Revenue
Dimensions and measures Total Total $182,541,552.13
L. Company /Total Canada $5,999,422.39
= L& Customer Japan $18,435,672.47 Denrmark $13,235,609.57
B T Country / $25,961,935.96 France $14,881,382.91
= Territory
e Country $106,447,336.78 Germany $14,270,870.29
T Tegion Denmark + §13,235,609.57 Italy £19,969,281.21
= Customer France + §14,881,382.91 Japan $18,435,672.47
L Germany + $14,270,870.29 Malaysia $25,961,935.96
L ustomer Italy + §19,969,281.21 Mexico $6,254,687.97
L. Region Norway + §4,482,165.59 Norway §4,482,165.59
L, Territory Portugal 45 §7,754,917.22 Portugal §7,734,917.22
L. Product Spain 4+ 51885601869 | Spain $18,56,018.69
% i?i:;pem” Sweden + $6,004,000.76 Sweden $6,004,000.76
T Costs United Kingdem + £6,903,000.56 United Kingdom $6,903,090.56
¥ Credit Memo Amount Morth America — Total $31,696,606.91 United States §19,442 496.56
3 Credit Memo Cost Canada + $5,999,422.39
3 Credit Memo Quantity Mexico + 56,254,687.97
¥ Goal Variance United States + §19,442 496.56
% Goal Variance %
3 Invoice Amount
¥ Invoice Cost
T Inunice Moantite e
Search .%
§ Source data
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Simply click or drag the measures and dimensions you want to include in your

new object. TARGIT will automatically direct your selections into relevant

positions in the crosstab.

© TARGIT

File | Design | Tools  View
by [ | (2]

Dashboard  Report Page
Layout  Layout | Settings

@xnl

Source data

& DemoData i Sales
% Invoice

Dimensions hd

. Click or drag
) dimensions and
measures

- 4E RO

Ready

er  [T) Slider

Tesh — ‘ -
% Fetchdata , - -
Addfile  Data Align  Distribute
Discovery M M
BEleO TR hd
WE @S @
EEE

) LSa\ESpEGn*D D D
__ RS
__p RN

%3 Vi3

Wi634 H:i534

N

Criteria
Editor

X1 =

0O

() Refresh
“

When you are done with your selection of measures and dimensions, you can see

the result by clicking the Fetch icon in the upper left corner of the new object.

Invoice Amount per Salesperson ‘L

Fetch

N -_"‘a ‘u.ﬁh&-urq\.

After this, you can add more objects, e.g. additional crosstabs, to the new

analysis in a similar way: By clicking the appropriate object type in the Add
Object section in the DESIGN ribbon.

-
") TARGIT

o+
File Design Teols View f
b B | [ | BE 4q Dve o
1 plL mooo P
EE (08 Text box  [L]Tile
Dashboard Report Page Crosstab Charts r‘
Layout Layout Settings = -

Properiim s s omssnsd”

Page 34 of 155

Create a new crosstab

S il e ,—-"""h r

TARGIT Fundamentals




Redefining objects

When an object has been added, defined and data has been fetched, you may
find that the initial definition was wrong or inadequate. In that case, you can

easily redefine the content of the object.

To redefine an object, use the Define button with the symbol of a wrench in the
Design ribbon or click the Define button associated with the object. Notice the
CTRL + Enter keyboard shortcut!

) TARGIT

File Design
b [&  [a]

Dashboard Report Page
Layout Layout Settings
Properties

0jeCct Type

e e i ¥ i
7 [ 0N Q §5 [ 88 0
el 2 @E w

Options and formatting
FERREET
B8 Title and Explanation

f:2 Crosstab styling
®Visibility

£ Format numbers
B Dynamic captions

ntelligent Agents
n'.[.olor and Gauge Agents
ain Visibility Agents

Trigger

Addtigger

)
N R e P i A U Y R

Tools View

Roon /\/ E‘I‘vlenu

Crosstab  Charts

&
Salesperson  Invoice Amount
Total 195,032, 378.44
Alvaro Bennen $347684563
Annunziata Singh 3108153235
Arjuna Bolton 3301732284
= 32382285027
619.6842
394120902
Fortunato Crawford  $35308,50727
Jessika Thomton 158521028
Juiper Peabody 350821209
5601369844
$1876.550.98
331,664,602.17

TARGIT Fundamentals

E::}Placehcldel
EEa 1 W Textbox [T Tile box

f 4
F
Y= Show ’ﬁ E,a _:’)’
| Addfile  Dats N Alig
"\DS“"E Discovery

Select dimensions and measures (Ctrl+Enter) |

m\\.\ \_.‘.\‘

R P

P

TARGIT

courage to act

Page 35 of 155



TARGIT

courage to act

Clicking the Define button will automatically turn the Smartpad focus to the
Source data tab. All currently selected measures and dimensions are highlighted

with a small check mark, and can be deselected from the object by clicking them
in the Source data list.

Source data
% DemoData « ﬁ Sales

Dimensions -

L Company
E Customer

E Product CIICk tO

= Tzﬁ Salesperson

— Sales Manager SG'ECt Or

= Salespers
512 E;ﬁ deselect
L Manth
L Cruarter
E = Time

w, Year
= Quarter
= Month
i Date

If you have already selected the correct source data, but the order is wrong or
placements on horizontal or vertical axes are wrong, you can use drag and drop
on the already selected measures and dimensions to get them correctly located.

ljil_liaLLEi_L e ON © [ [ MR [Search - 5
[ e 2 @S wra

—= Time (Year) x

H=&= 0

] Drag to
L_Salespers_'.n x move tO
ey L= other axis

. =% |nvoice Amount X

When you are done redefining the object, fetch data again.
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Number formatting

Most formatting options for an object, including
number formatting, is available from the

Properties tab on the left hand side of the client.

The default number format for any measure has
been determined on the database level, but you
can change this format to any other numeric
format. The number formatting dialogue box
provides a list of predefined nhumber formats.

Page 38 of 155

Properties

Object type

=] N il_l i': {_ i= i_
LR LASEC
ThEmzein
Options and formatting

g =S

B Title and Explanaticn

i Crosstab styling
@ Visibility

FF Formag numbers
IE’D}fna capticns
Intelligent Agents

S T

TARGIT Fundamentals



FF Number formatting

Number: ¥ Invoice Amount

Value Type

() Database default (Currency)
® Numeric

() Time

Currency
Format string:

Currency

Standard (two decimals)
One decimal: ##20.0

Example:
¥ Advanced for Mo decimals: ###0)

[ Abbreviate Billig One decimal: ##20.0;"("#,#0.0")"
Mo decimals: # #£0:"("# #£0")"

Alignment General Mumber
- o Percent

() Left justify Currency

() Center

Two decimals: ##20.20;" ("% #20.20")"

(®) Right justify

Copy from...

Recently used

OK

| | Cancel |

In case you need an advanced or user defined format, you can achieve this by

going into Advanced format options.

# #4#0
Format string:

Mo decimals: £ 220

Exarnple: 1,235

¥ Advanced fi?mat

Actually, the Advanced format option lets you specify different formats for
positive, negative, zero and empty numbers, but if only positive numbers format
is specified, this format will be inherited to the other numbers.

TARGIT Fundamentals
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‘
Format string:
Mo decimals: # 220 v

Positive: 1.235 @ Edit
Megative: -1.235 Eji]f}r
fero: 0 Specify

Ernpty: (Ermpty) Specify

¥ Basic format

Exarnple: 1.235
Leading text:

Group thousands

Min. number of digits: 1

=]

fin. number of decimals:

Al k|| 4] ¥

Trailing text:

() Percentage (multiply by 100)

(® Unit size: 1 v

" OK () Cancel
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Re-arranging and re-sizing objects
To move an object, grab it by its handle in the object’s upper left corner.

When moving the object around, you may be guided by orange or green guide
lines to ensure correct alignment with the page and other objects.

Product Mo of Sales Product Group  Product Mo of Sales Total +2016 +2017 +2018 +2013
Total 28,115 Total 28115 Total 28115 9184 5045 7316 6570
JEANS 12,002 | JEANS 12002 2053 2184 2838 2842
4 178 |+ SHIRTS 3397 108 6T 7
57 1383 12607 2042 2188 350 2857
104 219 AR08 T B
a2z 226
3 1,275 |
154 2260
127 3044 i
B 3408
1 SHIRTS 3297 |
ke
&0 3 5= -
] 1630 .
172 221
281 44
v 33
E= 799
and 52
55z T-SHIRTS 12,607
13 104
260 g2
28 3
25 134
1 127
EE 523
21 173
184 5
187 13
210 1260
z E
23

An object may be resized simply by dragging its borders, or, if more precision is
needed, you can type in exact values for Width and Height as well as for X and Y
position (from upper left corner).
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S Total 2016 2017 2018 2019 |
Total 28,115.00 918400 504500 7,316.00 &,570.00
+ JEANS 12,002.00 403300 276400 253600 284800
+ SHIRTS 3.397.00 1.016.00 675.00 846.00 857.00
+ T-S5HIRTS 12,607.00 404200 273500 3520.00  2857.00
+ UNDERWEAR 109,00 73.00 15.00 1400 7.00
ANDO+ 7 X
L T @ -
1, 4/\!_/\!_/\!/\!_/ \.!_/ '\.!_/ '\.!_/ '\.!_/ '\.!_/ '\!_/ "‘\.!_/ \!_/\!_/\I'/\!_/ \.!_/ \V—i 1, 1, 1, 1, ). ). ) ) 1, 1, %
X: 740 Y: 480 — 440 I 200 (1~ FIE 9% -

Furthermore, with the Autofit option, the crosstab column widths will be
stretched to make the crosstab width fit within the object box.

+
Total + 2016 + 2017 <+ 2018 -+ 2019
Tatal 28115 %134 5045 T316 6570
+ JEAMS 12002 4053 2164 2936 2840
+ SHIRT=S 3397 108 &7e a4f 857
t T-3HIRTS 12607 4042 2138 3520 2337
+ UNDERWEAR 109 73 15 14 7

Autofit

NEO -+ X

Which will then become this:

+
Total 2016 2017 + 2018 2019
Total 28,115 9,184 5.045 7316 657D
+ JEAMS 12,002 4053 2164 2935 2248
+ SHIRTS 3.397 1.6 G7a ] 857
t T-5HIRTS 12,607 4042 2188 3520 2857
+ UNDERWEAR 109 73 15 14 7

Page 42 of 155 TARGIT Fundamentals



Page Settings

From the Design menu, you can change Page Settings.

m Design Tools View

TARGIT
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@ mnon /\,/ If'MEnLI [::}F‘Iaceholder
mEOO00

o, | ey

[7)slider

mooon II.I . i

Page Crosstab  Charts (B8 Text box  []Tile box @xpi 4
Settl'ngslfw} - - \
Layouts j

O E—-M‘-_ﬂ_jh_‘f ‘_! “_‘_’..l-‘-'-"—

These include options about page size etc.

X
'{C:)} Page settings
| Page Page size Standard desktop [19200 1080 px] ~
Layout Help Orientation ) Portrait @) Landscape
Colors Custom size |
w 1920 x H 1080| | Px
Save custom size
Margin guides Ne margins [0 Cm] v
Align ohjects to each
other
oK Cancel

TARGIT Fundamentals
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You also have options to improve the Layout experience.

X
'{E)} Page settings
rage Ruler [l
| La}.-"CU'. —E|p Grid Visible []
Ca Grid size 20| Px
Grid colar
Cancel
With Ruler and Grid:
0 104 200 304 4040 500 §00 j
2 + -
Product Mo of Sales Product Group  Product Mo of Sales -
Total 28,115 Total 28,115 /
Arrnani, Boxer Gray L 48 JEANS Total 12,002
= Arrnani, Boxer Gray M 4 Levis 501, Black 17e (
= Armmani, Sossr Gray X 57 Levis 501, Blue 1393 i
4
Arrnani, 5and L 104 Levis 501, Whitz 214
Arrnani, 5and 5 Baz Lavis, Blue XEL 226
it o,
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Objects Alighment, Distribution, Grouping and Order

From the Design menu, you have options to align objects.

In this example, having multi-selected the three graphs, a Left alignment would
align all three objects to the left of the multi-select container.

.
") TARGIT

File Design Tools View

@ all [02]Text box [ Tile box

Page Crosstab  Charts
Settings - -

Total
Alvare Bennett
Annunziata Sinah
Ariuna Bolton
Barret Forster
Charitv Carmichael
Fina Telbwright
Fortunato Crawford
Jessika Thornton
Juniper Peabody
Justen Cartwriaht
Keren Rose
Luitpold Whyman
Y Madelina Hewitt
Maqaie Warren
Mechtilde Watts
Nicolle Bramble
QOpaline Webster
Reaena Wilder
Rhetta Parker
Sanieev Walton
Savannah Morell
Shukrivya Burrows
Verda Heath
Vern Ferguson

Consumer preview Ready

A~ ElMenu {iPlaceholder  [Fslider

@xrl

Total
28.,115.00
612.00
105.00
914.00
2,733.00
32.00
114.00
5.011.00
133.00
40.00
993.00
149.00
4,888.00
97.00
196.00
16.00
47.00
70.00
91.00
82.00
5.263.00
93.00
127.00
137.00
6.172.00

2016
9.184.00
146.00
41,00
1.00
39.00

69.00
2.346.00
3500

159.00
38.00
1,9859.00
3500
58.00

12.00
1.00
22,00
23.00
1.848.00
36.00
40,00
39.00
2,207.00

Y= Show
2017 2018
5.045.00 7.316.00
1600 181.00
5.00 33.00
1800 33400
898.00  798.00
3.00
17.00 15.00
1.040.00  716.00
27.00 35.00
1.00 12.00
19600 411.00
39.00 34.00
746.00 118500
2000 2200
41.00 4200
6.00
8.00 18.00
12.00 25.00
2600 21.00
15.00 33.00
878.00 1608.00
17.00 16.00
3200 25.00
3400 37.00
859.00 1,706.00

2019
6.570.00
169.00
26.00
561.00
998.00
29.00
13.00
905.00
36.00
27.00
227.00
38.00
968.00
20.00
55.00
10.00
9.00
32.00
22.00
11.00
929.00
24.00
30.00
27.00
1.400.00

Data
Discovery

o] @ =

Add file

+

I_‘P 4
™
.

- x

O

= B Group 7 O Refresh
4

Align  Distribute Criteria

- Editor
Left

Cener®

Right T

Top
Middle

Bottem

cF@eedddedddodd

A B0 - +E X

109.00)

JEANS
W sHiRTS

W 7sHiRTS
UNDERWEAR

asiz - I

Europe - I

North America - N

A @ E LK

X: 620 ¥: 20 — 520 1 640 x1 ~ [L2FH 923 R

Likewise, a Center alignment would align all three objects to the center of the
multi-select container, etc.
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In this example, having multi-selected the three graphs, a Distribute vertically
would adjust the spacing between the selected objects to become evenly spaced.

€ TARGIT _ %
File Design Tools View [« 0N
@ laceholder  [F)Slider Yz show = - - 3 Group () Refresh
o = = N
Page ; WlTecoer [Tiese: @ Addfile  Dats Align  Distribute Criteria ‘
Settings - - Discovery - - Editor
i} Horizontally
....... = Vel |
PR T T 1 IZOZOOZOZOZO)
otal 2016 2017 2018 2019
"""" Total 28,115.00 9,184.00 5.045.00 7.316.00 6.570.00 D P
Alvaro Bennett 61200 14500 11600 18100  189.00
Annunziata Singh 105.00 41.00 5.00 33.00 26.00
Ariuna Bolton 914.00 1.00 1800 33400 56100
Barret Forster 2,733.00 3300 893.00 79800  9%8.00 A T S A G G e
Charity Carmichael 32.00 2.00 23.00 .
Fina Tellwright 11400 6900 1700 1500 13.00 : AL O _ o E 7 s
------- Fortunato Crawford 5011.00 234600 104000 71600  909.00
O ) Jessika Thornton 133.00 35.00 27.00 35.00 36.00 I o, |
....... Juniper Peabody 40.00 1.00 12.00 27.00
----- Justen Cartwright 993.00 15300 19600 41100  227.00 JEANS
Keren Rose 149.00 38,00 3900 34.00 38.00 12:607.00 IR0 Wi
Luitpold Whyman 488800 198900 74600 118500  968.00 [ ez
Madelina Hewitt 97.00 3500 2000 2200 20.00 A soEE
Maaaie Warren 196.00 58.00 4100 4200 55.00 P P
Mechtilde Watts 16.00 6.00 10.00 T AL® - X T
Nicolle Bramble 47.00 12.00 8.00 18.00 5,00
....... Opaline Webster 70.00 1.00 12.00 25.00 32.00
-------- Regena Wilder 91.00 2200 26.00 21.00 2200
) Rhetta Parker 82.00 23.00 15.00 33.00 11.00 f 7 T (S O )
........ Sanjeev Walton 5263.00 184800 87800 160800  929.00 siz - I B Ratbt b Rtp )
------- Savannah Morell 93.00 36,00 17.00 16.00 24.00 I OTT
S]] Shukrivva Burrows 127.00 4000 32.00 25.00 30.00 europe - A
-------- Verda Heath 137.00 39.00 34.00 37.00 27.00 B
(OO Vern Ferauson 617200 220700 85900 170600 1400.00 North america - [N OO
P I a8 o ]
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The Criteria Bar

At this point, you may have designed an analysis with maybe 3-4 objects. The
objects are by default “drill down enabled” — i.e. if you click a dimension member
in one object, it will apply as a filter on the other objects. This type of filters are
called Drill down criteria.

The easiest way to work with Global criteria is to place some of the dimensions
on a Criteria bar above all the objects. To add a dimension to the Criteria bar,
simply right click the dimension in the Smartpad Source data and choose Add to
criteria bar.

Source data
% DemoDatar ﬁ Sales
Dimensions
L Company
E Customer
Z Product
Z Salesperson

Add as ohject
Act on this

£ Addto object
Add to X anis

i AddtoY axis
. %Y Addto criteria bar %
T.J ? Add to global criteria
L

- ..M"“"""“‘“ﬂatiun

You can use the right click method to add all the dimensions you need.
Alternatively, once the Criteria bar is present, you can use drag-and-drop to add
further dimensions.

Source data = Time Mo selection
£ DemoDatar i Sales

Loy~
Costs per Product B v by Customer Territory

Dimensicns
1 c Total Asia Europe Morth America
ompan ——
TZ Cust:me}rr Total $72,858,757.24 $20,040,942.06 $38.886,477.12 $13.931,338.05
E‘- JEANS + $38,210,171.56 §9,367,858.72  §21,521,841.68 §7,320,471.16

Salesnegson SHIRTS + $11,327,027.86 §2,629,653.32 §5,813,496.88 §2,833,877.66
4_% i ettt 1\%'“_.".““‘15"&."'-#‘\@“";*"5‘?-'”‘““\.‘
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Save document
The completed analysis may now be saved for future usage.

) TARGIT

W Design Tools View /

_(-:!-} L L @ M image - B8 Excel -
— @ Email ~ Ecsy -
| p |- T Neoies w i l%p| »
Save as new analysis (Ctrl+Shift+5) {

Source data = Time|Mo selection }
‘_‘:'D.ﬂl-ﬂf.’laf‘ IJ‘- r*-.p f PR P f“‘ L ——t /

Document Save Save ah Print

Either choose to save this analysis as a Personal analysis (can only be opened by
the user that saved it) or as a Shared analysis (can be opened by anyone within
the company with access to TARGIT).

Click the “Root” folder in order to select between Personal or Shared.

L? Save document

—_ Select a location and filename

Select location: %) JL Shared

[ _Analysis Bxamples
T

B Chart Examples

[l Feport Examples
— !—“-"- ’-"‘-\p‘-‘-_‘,—EA..-L“_‘

|

—— .-_.p-ﬂf‘f e ’-n__...#r-n ol

L? Save document

— Select a location and filename

Select location: | B

& Shared
L Personal

hp_,_;u H-,"‘-#uf._f — ™ e
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Exercises Lesson 2

TARGIT

(Screenshots and exercises are based on version 2019.0 demo data. If you are working on an earlier or later
version you may need to subtract or add 1 year to achieve similar results.)

Task 1

This exercise is about building a new
and choose New ... Blank dashboard.

analysis from scratch. Go to the Start page

) TARGIT ’
File Design Tools View 1‘
3
New
B {
. 4
Standard templates Recent templates -
.(
Blank dashboard i
s ~
3
o -~
Blank report - la f
S A e e S

,_f""““! e f—-_....)r e

Use Page settings to change the page size to 1600 x 900 pixels:

’, TARGIT - [C\Temp\TFUN\Lesson2Exercise R
m File Design Tools View {
1
@ EEEE /I\// E‘Menu i__1Placeholder mSIider @ - -J
mooo EHRE fgujre:pox @xel _ ] il
Page Crosstab  Charts Data Add file Align  Distri
Settings I - - ‘\,Deﬁne Discovery i -
y ¢
Propertieq ]
. Page settings Vy
Object type I O -
L | Dage Page size (Mo selection) v
[FEACE /
------ He Orientation () Portrait (@ Landscape
Opticns ang _ ¥
g IEl:_‘E ~olors Custom size .
- 1600 900 | | px v
Custom exy )
BY Crosstab sty Save custom size [ ‘)

TARGIT Fundamentals
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And after that, add the first crosstab to the page.

€ TARGIT

File Design Tools View

. SElElE /\/ EMEHU
|I||:-:|-:| i@ ﬂ' mooo III
I mooo B IETE'KH‘JDK
Dashboard Report Page Crosstab  Charts

Layout Layout Settings < hd

Create @ new crosstab

Q-rOpP[IIIE_E;h fz--.-f P RPN g

N

Try to get the completed result to look like this, notice number formats:

) TARGIT - [C\Temp\TFUN\Lesson2Exercise] -

Fle  Design  Tools  View Y =0 - JON

1, Time Year No selection w | |, Company|No selection v

Salesperson Revenue Revenue Goal Asia _ Europe North America Product Group  Product Revenue | Profit Profit Margin
Total 182541552 155498308 9,740,200 26,926,958 5.845.223 Total 182,541.552 109,682.795

E
g

Alvaro Bennett 3408822 3542381 Q1 Total 3278732 6195975 1.858.479 JEANS Warlboro Classic, Brown 27408546 15915396

Annunzista Singh a7g.042 253,000 +lan 1095034 1533740 600445 Marlboro Classic. Sand 23578458 13340331

Arjunz Bokon 7.505.234 3165388 +Feb 1087280 2121821 525240 Lewis 502, Whi 18103328 109973

Barret Forster 21744706 27453056 +Mar 1086333 2300405 723703 Levis 501, Biue 12214004 7446579
Charity Carmichsel 581,870 a51985 @ Total 2152545 6576284 1.291.102 SHIRTE Boss Casusl, Blue %L 1080442 §214522 S6.1%
Fina Tellwright 035343 652068 + apr 280012 2510209 435257 JEANS Levis, Lime XL 0373135 5455402 5273
Fortunzto Crawford 32 627,357 19610337 tMay 497336 1820357 512359 SHIRTS Boss Casual, White M 2464644 5649516 66.7%
Jessika Thomton 1545512 1362850 +Jun 205106 2236117 221536 T-SHIRTS Bosswell, Sand M 5607665 2226683 ELFEY
Juniper Pzzbody seg.212 290550 @ Total 2627234 5524723 1.691.168 SHIRTE Bass Casusl, White XL 5504098 3489071 63.4%
Justen Cartwright 5,560,072 3996326 +Jul 283264 1800548 252452 T-SHIATS Levis, White M 5046018 3084612 613%
Keren Ro: 1785570 1383.469 +Aug 1016417 1370928 509719 Bosswell, White XXL 4386201 2192071 s0.0%
Luitpold W 30,004,174 20500858 tSep 1127553 2344247 92299 Warlboro, White L 4333365 2778373 6333

Madelina Hevirt 1,116,080 as1128 Q4 Total 1681689 2639975 1.004.475 Armani Sand © 4064809 2595422

Mzggie Warzn 3101784 2304124 +oct 420102 3283359 334046 Levis Sand S 4062003 2443413

e W: 02 250,162 Mow 931526 2941045 453614 Levis, White XL 2434 2534397

Nicolle Brami 355520 347356 Dsc 361061 2410571 215012 Levis Blus 3704227 2561182

Opaline Webster 1,162,085 1002101 2017 Total 11,578,945 17.107.070 6.639.005 Boss, Black XL 3726425 8763

Regens Wildsr 1104436 262617 Ql  Total 2223728 3871781 1.685.935 SHIRTS Boss Casual Sand I 2022152 1710273

Ahems Farker 1,156,049 260512 Jan 4167 964156 162836 T-SHIATS Bosswell, Gray L 2678283 1905817
Sanjesy Walton 30150073 27108064 Feb 600302 1300146 530051 Levis Sand L 2032352 1244740 612%

Savannzh Morell 1279537 1081259 Mar 1120253 1508478 533088 JEANS Leviz, Blue 300 1846967 1106132

Shukriyya Burows 1,419,590 1420490 Q2 Total 2343799 3722232 1,246,501 Levis 501, Whits 1836566 1087.774

Verds Heath 1.662.215 1364140 Apr 741823 1152628 207.269 T-SHIRTS Boss Casual, Grey M 1768353 857.816

Vern Ferguson 32282930 2543027 May 452660 1434787 423404 JEANS Levis 501, 84 1622074 986842

Jun 1149316 1134317 615,529 T-SHIRTS Bosswell, Blus M 1584387 9ETH4

Q3 Total 2954573 4067.129 1.639.132 Levis, White M 500 1538208 §17.455

Jul 4TA34D  8744TZ 162043 Boss, Grey M 1176678 713008

Aug 988534 1314771 709797 Bosswell, Black 5 1097504 555322

Sep 1511649 1877386 767,287 Bosswall, Sand XL 1091370 573006

Q4 Total 4056845 2.067.437 Bass, Grey XL 664148

Oc 2100449 274635 Boss Cazuzl, Gray XL 722636 493287

Now 78370 735349 Armani White 285382

Dec 1192687 1870980 957453 Armani Sand L 423656 274767

2018 Total 11,907,699 28,402,595 7.462.705 Bosswell, White L 414834 193839

@ Total 3102461 5429374 1.692.795 SHIRTE Boss Cazuzl, Blus § 383872 220783

Jan 295677 1,034096 258037 Boss Casual, Sand S 382815 264804

Feo 257383 1653445 209331 — T-SHIRTS Arrnani, White XL 62876 139095

£ Mar 1310400 2741832 625427 Levis, Blue XKL 350170 271386

~Q2  Total 2545510 7.493846 1557.175 Eosswll, 21 243030 245300

[Py ) sizosn  apezes

ner mode Ready

I
[Page zoom level

Save the analysis as Lesson 2 Three Crosstabs Analysis.
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The analysis is designed over three crosstabs, all from Sales cube:

Crosstab 1: Revenue and Revenue Goal per Salesperson (attribute).

Crosstab 2: Revenue per Time YQMD (hierarchy) and by Customer
Territory (attribute).

e Totals must be hidden; Subtotals must be visible.
Al b Bt

Crosstab 3: Revenue, Profit and Profit Margin per Product (hierarchy).

e Sort data in descending order by the Revenue column.
e You may need to change behavior for “Hierarchical collation” and
“Hierarchy display”.

f=z=Egv 3

Additionally, enable the criteria bar with these two dimensions:

e Time Year
¢ Company

Task 2
Use the analysis to answer these questions:

Which Salesperson has registered the lowest revenue for
Company = Casual Clothing Retail in North America in 20177

Answer, Salesperson:

Furthermore, which Products are included in this revenue?

Answer, Products:
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Lesson 3: Graphical objects

You can easily change an object from one object type, e.g. a crosstab, to another
object type. E.g., we might have a crosstab like this:

Revenue per Product Hierarchy by Customer Territory

Total Asia Europe MNorth America
Total £182,541,552.13 $44,397.608.43 $106,447.336.78 $£31.696,606.91
JEANS +  $95,985,048.79 520,177,380.14 §59,483,070.22 516,324,398.42
SHIRTS + $29,135.231.01 £5,898,649.03 $15,939,789.76 §7,296,792.22
T-SHIRTS + $56,980,758.96  518,230,100.69 §30,765,884.40 §7,984773.87
UNDERWEAR + $440,513.37 §91,478.57 §258,592.40 590,442.40

To change the object type of e.g. the crosstab we have been working on so far,
we will have to move to Smartpad Properties where, at the top, we can select
from a list of available object types.

In this case, we will pick a bar chart.

Properties {

Object type

E“I [TTT] I IE. i=. h '='
o e O © B Lo
L EE @

In this way, data will now be presented in the bar chart graphical format.

Revenue per Product Hierarchy by Customer Territory
60M

30M

40M

Asia
W curcpe
M torth America

30M

20M

0

JEANS SHIRTS T-SHIRTS UMDERWEAR
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Notice that any graphical object is in fact based upon a crosstab and that you
can toggle between these two presentation forms by clicking the “Toggle chart or
data” in the top right corner.

aom

ocan
ocam

© + &

4ara Asia
[ | Europe
B tiorth America
20M
]
T-SHIRTS LUMNDERWEAR
| ® +
Total Asia Eus a
Total £182.541,552 13 544357, 608 43 $106,447 33678  $31,696,606.91
+ JEAMS $95,985,048.79 12017738004 55548307022 31632450842
 SHIRTS £29.135.231.01 3555264005 51593072976 57.296,782.22
+ T-SHIRTS £56,980,758.96 12230100050 53076522440 §7684773.87
+ UNCERWEAR 544051337 559147857 §258.592.40 £90.442.40

Formatting graphical objects

When working with graphical objects you will see additional and different
formatting options than we had with just crosstabs. Furthermore, different
graphical object types may have slightly different formatting options.

The following example will be based on a crosstab where we are looking at
Revenue, Profit and Profit Margin with Time.

Year Cuarter Revenue Profit Profit Margin
Total $182.541,552.13 109,682,794 89 &0.0%
2016 Total §47522.381.43 523,571,783.83 55.43
a1 51133318593 §5.507,121.03 4359

+ (2 310018.831.25 §4,848 22670 43.40

+Q3 50843.125.44 §5.961,398.73 8056

+ 04 311326133.82 $7.25403733 64.05

2017 Total §35.325,020.66 524,442370.68 63.19
+ Q1 S$T.781.443.44 §5.462 263 .85 70.20

+ 0 5731253130 $5,125, 850 5. }m
s, -
j j P.P qln:u.f —
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We will turn this crosstab into a column chart and immediately we can see that
we have a typical problem with value scales: The Profit Margin columns are
simply too small to be visible together with the Revenue and Profit columns.

The solution is to work with a secondary measure axis on the right hand side of
the object — and then let Profit Margin work on the new right axis, while Revenue
and Profit stays on the left axis.

While we try to implement this solution, we will get by many of the other
formatting options related to graphs.

At first, we will need to start working with properties for this chart.

@ { Edit propertie:

= N %w Sl

15M

This will open the Chart dialogue:

1 Column chart

Legend Automatic v =|Right A B4 17.5M

Revert legend O

I Labels

Dimension axis 4 Apply to all
% Revenue
 Profit

% Profit Margin

Labels None v
10M 4
Placemen it Automatic ~

Rotation Automatic v M Revenue

Brofit Mar
Mouse over Measure value v #A refit Margin

PSFEFEFIIEFR P
1 1

Dialogues for other graph types will have more or less the same options.
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Starting from the top, the Chart settings, you can add a title to your graph. The
title can also be formatted via the “A” button.

1 il Column chart

|Chart Title Sales numbers ¢*®v EA®  Sales numbers
Labe Compartson ine Segoe U, 16, Bold
— . Column width Medium ~
: Column stacking Side by side ~ 13M

e ,_IL s IJ it |

A bit further down on Chart settings tab, you can work with series and their
individual visualization.

1 il Column chart
Ichan Title Sales numbers *®v EA%  Sales numbers
Comparison line — e
Label
. . Column width Medium v
Dime ax |70
Column stacking Side by side 7] 1w
ea e axe
Series Left axis Right axis 60
c st
¥ Revenue ® o 12:5M
3 Profit @ 0 L 5o
5 Profit Margin (e} @® om
Visualization spline v % B Revence
75M Profit
Line Medium || Solid > | 3p — Profit Margin
Marker None | M
20
Marker size Medium
5
M 10
0 0
TS U e e S U e e S Ul e e Sl s il
2016 2017 2018 2019

On the Labels settings tab, the first thing is related to the Legend. The Legend
will by default be placed to the right, but you can move it to any other location
around the graph itself.

1 il Column chart

Legend Automatic  v|| =Top A B Sales nhumbers

Revert legend O == = ==

| Labels g | B | W Revenue Profit Profit Margin
|= =| 175M

Dirmension axis & Apply to all = =l

S S L |

Aeasure axes 3 Profit 15M

80
l l I£7C
Y and ottt st sa, P Drofit [ e, f‘Lf—*—"’ ‘__._‘/“ e P W _..f’_"-_ '-..-')_
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When you start working with labels, you should consider if you need the same
label for all series of data — in this example, for three series of data.

In the screenshot below, Profit Margin has been selected as the only one to
receive a Label (Measure value, in this case). Furthermore, the number format of
this label has been modified with the # button.

1 il Column chart

Legend Automatic v =Top A T Sales numbers
Revert legend
| Labels ¢ = W Revenue Profit Profit Margin
17.5M 80
Dimension axis [ Apply to all
¥ Revenue 702%  709%
) o 7.3% 70
easure axes T Profit 15M w100l 6e.6% 6405 o l
3 Profit Margin 60.6%
C 588k
C by |60
125M \
Labels Messure value v # A 53.5% )
Placement Automatic * s0
Rotation Automatic
40
Mouse over Measure value v#A
N e R e U . e

In our current scenario, the Measure axis tab is quite important as well.
Here, we will change settings for:

o Title
« Label number format
e Custom Maximum (remember to apply with the v* button).

1 il Column chart
Chart {_ Left axis }Right axis Sales humbers
Labels Title Measures <A M Revenue Profit Profit Margin
17.5M 100%
Simension ans Ais line Thin ~ | Solid v
Measure axes 15M
Grid line None | selid
80%
702% 709%
Labels Automatic angle v|# A 1250 ) _—
= 56.6% . 67.3%
64.9% ]
Minimum Automatic v 60 . 60%
£ oM ! 53 i ?
= n g
Maximum Custem ~ (100 v o I z
g H
& 7sm B
Interval Automatic v 40%
P area width P E -
0%
25M
0 0%
gdddodddddIdodaa
2016 2017 2018 2019
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Finally, we may look into colors. Colors can be changed in many ways, but an
easy way to control the current colors is to click the pencil button on this tab.

1 il Column chart

Background color

Sales numbers
Chart area background

M Revenve Profit Profit Margin
175M
Dimension axis 3 Revenue
¥ Profit
Measure axes 3} Profit Margin 15M
Colors Color by Automatic e »
1 1758 702% 709%
Show in legend colors

Use drill color

606
RSN SN O »—F""“"‘ — ..__/u—"_f"“‘ J’-"‘j .

To change the colors in the current object, choose the Assign color option:

1 il Column chart

Manage element calors

Sales numbers
Chan

are applied immediately, and they ar not rolled back if you cancel

this dizlog. M Revenve Profit Profit Margin

Element Object Shared 17.5M 100%
Dim Revenue Assigncolor [

Profit Assign color

e Profit Margin Ass\gnjﬁ\or -
80%
Colors
700% 709%

12.5M -
605 64.9%

P Jfl..

-,.\r‘“_’*)_,._.—"u.._r\_,—-d’,—-%’\_- -t

Warning: If you change colors via the Shared color option, you will change color
not just for the current object, but for all objects with that measure in all
analyses created by all users. In other words, the Shared color option has wide
consequences and should only be used when you actually want a measure to
change color across the entire TARGIT solution.

The final result may look like this:

Sales numbers

20M 4

15M o

10M 4

Revenue, Profit

M revenue Profit == Profit Margin

70.9%

70.1%

2016
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Shortcuts to create new objects

You can define the content of an object by using
the manual method, as described in the last couple

of lessons.

Alternatively, you can use some of the automated
or semi-automated methods offered by that TARGIT
client to speed up things on certain occasions.

One of these methods is to right click a measure or
a dimension in the Source data tab, and then use
the option Add as object.

Add as object works in this way:

e Measure: When adding a measure, one
dimension will be automatically attached to
the same object. The choice of dimension
and presentation type will be based on best
practice principles.

e Dimension: When adding a dimension, the
most recently used measure will be
automatically added. The choice of
presentation type (crosstab or chart) will be
based on best practice principles.

TARGIT Fundamentals
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Source data
& DemoDatar ﬁ Sales
Dimensions
L Company
] Z Customer
] Z Product
+ Z Salesperson

] E Time

Measures

Costs
Credit| wg Add as object
Credit Act on this

Credit| ...
Goal V H Add to object
Invoici

Invoic{ &/
Invoici List
No of b

Goal V| I:I MNotify me when...

Show explanation

]

3

bl 5 o B s T s i s e B i

Profit

-
= Source

L

i
]

ﬁl"‘i' NPV
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Exercises Lesson 3

(Screenshots and exercises are based on version 2019.0 demo data. If you are working on an earlier or later
version you may need to add or subtract 1 year to achieve similar results.)

Task 1

Create a new Profit analysis as the one shown below. All data are based on the
Sales Cube.

Use Page settings: 1600 x 900, landscape.
Objects:

e Crosstab: Profit and Profit Margin per Customer (hierarchy).
e Bar chart: Profit per Salesperson (attribute).

e Column chart: Profit per Month (hierarchy)

e Pie chart: Profit per Product Group (hierarchy)

Notice that data is filtered by global criteria (from the Criteria Bar):

e Time = 2017
e Customer Country = Europe, Germany

Tip: Please read all the useful tips on the following pages.

) TARGIT - [Shared / TFUN / Lesson 3 Profit Analyssi]

X
Start File  Design  Tools  View [+ 20N
1 Time Year 2017 ¥ | = Customer Country Europe Germany v Refresh immediately
Customer Country Profit__Profit Marain Moo Regression
Total 1.471.845.42 72.60 Fortunato Crawford I 021% 300¢
Europe 1.471.845.42 72.80
~ Germany 1.471.849.42 72.80
~ BADEN-WURTTEMBERG 141.733.94 70.68 feren Rose I peese 2508
Atitude Clothesiine KGaA 1023505 7096
Brands & Stirchas KGah 13144799 T0.85 Regens Wilder I 078%
BAYERN 12.068.68 79.85 200K
Brand Tropics KGaA 548143 8313
Fine Wranalsr's KGaA 6587.25 732 Rhetta Parker I 1.00% _—
BERLIN 18.216.67 78.05 is0%
City Tropic KGa4 7.281.00 Tr.42 - =
Cloth Vanity KGaa 507063 7660 savannan Morsl I T
Youna Children Wear KGaA 5.856.04 80.00 s
— BRANDENBURG 16.619.00 77.50 Shukriyya Burrows I 122%
Hip Hop Brands KGa# 16619.00 7750
— BREMEN 233.099.38 6145 a0k
Creative Gallery KGaA 17.960.00 7636 Madeling Hewitt I 130%
Fashion Stvie KGaA 637000 7748 5 -
Girls Shirt K534 20334438 5074 . . N N o
Mens Shirt KGaA 542500 7535 Jessiea Tharren I AT I A T A R
— HAMBURG 90.415.24 72.52
Pretty Traging KGa 547287 EETS Verda Hesth I 146% =
Southem Children KGaa, 1354200 7751
Vanity Tailors KGaA 7138427 7156
HESSEN 199.374.29 aass Opaling Webster . 220% R
Tropic Trade KGaA 19937429 5405 s |
~ MECKLENBURG-VORPOMMERN 24162.50 75.58 Maggie Waran . S
Custom Boutiqus KGaA 1582000 7495
Stvles Clothing KGaA. 824250 7205
NIEDERSACHSEN 9.810.41 -55.43 Sanjsey Wahton - 554%
Authentic Style KGaA -1,979.59 592
Zastern Apoarsl KGah 11.790.00 7500 JEANE:
NORDRHEIN-WESTFALEN 26.403.00 77.50 Alvare Bennett - Bz [~ a1.85%
Cotton Tropics KGaA 10,147.00 7751
Fashion Messsae KGad 16,256.00 7750 Szt Forster _
SACHSEN 654.012.31 7145 T-SHIATS: |
Womens Soarting KGaA 634012.31 7146 500
SAARLAND 31.814.00 7874 Luitpold Whyman _
Message Fashions KGaA 7.787.00 7835
Curfitears T-shirts KGad 827500 76.02 [ _ [
Smart Shirts KGak 1714000 7007
— THURINGEN 14.120.00 7485
ccassony Fronter KGaA iz prs e fergusan _ 2200 T
[ S0 100K 150K 200K 250K 300K 350K 40
Consumer preview Ready E IEI 81% -
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Save the analysis as Lesson 3 Profit Analysis.

Tip: The Regression line in the vertical bar chart is a toggle option from the
Properties Smartpad:

Options and formatting

$EN2EEY >
B4 Title and Explanaticn
il_| Chart properties

gee A
‘x\f?%?jb "l W

Regression

Tip: Use Hierarchy display from the Properties tab to get a more compact
presentation of data in crosstabs with multi-level hierarchies:

Options and formatting
FEF2ZZEE >
B Title angé

888 Crosstab
A \Visikility
FF Format numbers
IEDj;namic captions

Hierarchy display
F =

Task 2
Use the analysis to answer these questions:

Focus on data for North America in 2018. Which Salesperson has the highest
Profit for T-SHIRTS?

Answer, Salesperson:

What is the general monthly trend for this Salesperson (T-SHIRTS, North
America, 2018)?

Answer, trend:
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Lesson 4: Working with Layouts

When you create something new in TARGIT, you actually create a number of
new things:

e Documents. A Documentis the general term used when you need to
create something new in TARGIT. Also, when you open something in
TARGIT, you open a document. A document can be one of many types,
e.g. an Analysis, a Dashboard, a Report etc. — or a mix of these types.

e Layouts. A Document may contain a number of different Layouts. You
may start out by designing an analysis with a layout suitable for
landscape mode on PC desktops. Next, in the same document, using the
same objects, you could add a new layout suitable for e.g. portrait mode
on a Tablet.

To put the above into context, if you think about a traditional TARGIT analysis, it
would be a single Document with a single Layout.

When you create a new document in TARGIT, often, you will initially design this
with a default Dashboard Layout.

Go to the Layouts tab to add an extra Dashboard Layout to your existing
document:

'8 %
_» TARGIT i
File Design Teols View .

@ mnon /\// |f|h-‘1enu [::}Placehclder mSlidf

EOO0

scoo  uinl W8] Text box  [1]Tile box '@:'Kplj

Page Crosstab  Charts
Settings M - .
Layouts f
@ @ ¢
Dashboard | New dashboard layout Total j
¢ Alvaro Bennett +

Annunziata Singh i

Ariuna Bolton
arret Forster /
—t e e ..n______,____f"'__B __!‘g.rs
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When you add a new layout, you also start out with a single page layout. The
new layout page should probably have page settings different from the default
page settings. You can choose from a number of different pre-defined page
sizes, or you can create and save your own custom page size.

x
@ Page settings
| Page Page size Tablet [768x 1024 px] v
[1600 x 900 Px]
Orientation Desktop [1280 x 720 px]
Tablet [768 x 1024 px]
Custom size iPhone 6/7/8 [275 x 667 px]
Android Mobile [360 x 640 px] 1024
Save custom size (no selection)
_aipent . , - . o . .
Fa _‘_,P fMEEM ,__._-—_..-r\j_&ma[wn_._—_[u.(?ﬂ_‘, f““-ﬂ'r __r - S

Add a proper name to the new layout, from the Layouts tab in the Smartpad:

Layouts

Dashboard

Tablet]
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When working with a multi layout & source data
document, you will also want to work with ﬁ. Properties
the Object list in the Smartpad. Calculations
Objects that have been designed in one T Criteria
layout, are automatically available for all 8 Layouts
other layouts. Initially, no objects have £ Object list
been added to the new, blank layout. Current page (3 ) e
_ N Object3 ®
To add an object to the new layout, go to = Object? &
the Other layouts section in your Object E2 Opject @
list. Now, double click the object you e
would like to add to the current layout.
Cther layouts ( 2 ) -
|[i{] Object5 [
11l Objects

And now we may have a document with two layouts:
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) TARGIT - [Personal / Simple analysis 16083] x
File  Design Tools  View t- XOM
Layouts
Dashboard0 H H
Simple Revenue Analysis
Tabletl
o
Revenue by Product Group Sales numbers by Salesperson
Revenue Revenue Goal Goal Index¥
UNDERWEAR: ‘Arjuna Bolton 75M 3M - 237.10%
ozes N
Fortunato Crawford 326M 19.6M 166.35%
Mechtiide Watts 3723 2502 & 1a883%
Fina Tellwright 936.3€ 6530 & 14338%
Justen Cartwright s6M aom A 13935
Maggie Warren M 23M A q3480%
Rhetta Parker 12M 8605k A 134349
Keren Rose. 1.8M 14M - 129.09%
SHIRTS: ‘Charity Carmichae! 5819K 4520 - 128.74%
1596% Regena Wilder 11M B626K - 128.03%
Ve Ferguson 323M 254M A 12695%
Madelina Hewitt 1M 881K & 12666%
Revenue by Time Juniper Peabody 598.2K 4s05k A qz195%
20M Verda Heath 1M 14 A 12igs%
F——— 1su IRVt
‘Opaline Webster 12M 1.0M 115.16%
116M T1.6M Annunziata Singh 979.9K 858.9K 114.09%
Jessika Thomton 15M 1AM 1335%
Sanjeev Walton 302M 21M 1M.22%
Niolle Bramble 355K e s
Luitpold Wiyman 1M mem e
S source cats Shuiaiya Surrons 1an T
0 Fropert Avaro Bemmett zau s ¥ ez
Caleulstions Barret Forster 217M aism ¥ 7.20%
Y Criteria
B s @
= Object list Ready X: -0 ¥:359 W:361.99 H:35026 @ x1 -

You can remove an object from a page. Click the red cross to remove it from the

page:

5 :ﬁevenue by Country
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el

However, removing an object from 3

a page, does not remove it from Layouts )
the document — you may want still = Objectlist r
want to use the object in another Current page (4) v
1, Objects & -
layout. N Objects @ |
Only if an object is removed from i SEjZEZ - (
all pages in all layouts, you would ’?
probably want to remove it 5,
completely from the document. 4
Such an object will appear in the -
Unused objects list and may be {
completely deleted by right .
clicking the object in this list. Unused objects (1) - y
6 y
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Device Visibility Layouts

In addition to designing individual dashboards | Desktop and Tablet
in different layouts, you can also control
settings for how these layout should work on
different devices.

Phone Portrait

Phone Landscape

Device Visibility

Duplicate Layout "

Rename Layout

Delete Layout

With the Device Visibility dialog, you can, with the Enabled option, control
whether a Layout should be accessible at all for a specific device.

Furthermore, you can, with the Designed for option, control if a Layout should
become the preferred layout for a specific device type.

X
& Device Visibility
Enabled Designed For
() Desktop (A ]
[ Phone (A (A
[ Tablet (A ]
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TARGIT will use a set of rules to detect which Layout it should open by default
on a specific device type:

1. TARGIT will open the first Layout (reading from top of list) that is
Enabled, Designed for and matches the Orientation of the current
device.

2. If rule 1 fails, TARGIT will open the first Layout (reading from top of list)
that is Enabled and matches the Orientation of the current device.

3. If rule 1 and 2 fails, TARGIT will open the first Layout (reading from top
of list) that is Enabled for the current device.

As an example, let’s look at these Layouts and Device Visibility options:

LE y':'lu tS Enabled Designed For
Desktop [ Desktop 1 L]
|_ Phone @ D
[ Tablet A []
Enabled Designed For
Phone Portrait
|| Desktop @ |:|
[] Phone @ @
(] Tablet M [ ]
|
Phone Landscape Enabled Designed For
|| Desktop Q I:‘
[] Phone @ Q
, L] Tablet M []

o A Desktop client will by default open the first Layout (Desktop) — since
this is the first layout that is enabled for Desktop, and no other Layouts
have been specifically designed for Desktops and orientation is irrelevant
to Desktops.

e A Phone client in portrait orientation will by default open the second
layout (Phone Portrait) — since this is the first layout that has been
enabled for Phones and specifically designed for Phones and matches the
portrait mode.

e If you turn your Phone to landscape orientation, it will open the third
layout (Phone Landscape) — since this is the first layout that has been
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enabled for Phones and specifically designed for Phones and matches
landscape mode.

e A Tablet client in portrait orientation will by default open the second
layout (Phone Portrait) — since this is the first layout that has been
enabled for Tablets and matches the portrait mode.

e If you turn your Tablet to landscape orientation, it will open the first
layout (Desktop) — since this is the first layout that has been enabled for
Tablets and matches landscape mode.
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Exercises Lesson 4

(Screenshots and exercises are based on version 2019.0 demo data. If you are working on an earlier or later
version you may need to add or subtract 1 year to achieve similar results.)

Task 1

Open the document you created in previous lesson, Lesson 3 Profit Analysis, and
add a second Dashboard Layout to the document. Page settings for the second
Dashboard Layout should be:

e Tablet [768 x 1024],
portrait mode.

Tip: You may need to work D] Qrf:;-i-%

with object scaling for the cross 1

tab to make it look correct on Coe e Ce e

the smaller page. R e M e e B
47 640 EE - FIEH 7% -

C TARGIT - [Shared / TFUN / Lesson 4 Profit Analysis Multi Layout] - X
File Design Tools View 'ﬂ‘@'
Layouts |, Time Year 2017 ¥ | = Customer Country |Furope Germany v [ Refresh immediately

@ E@ 1N i P Bt Sl Pl Pl S A R PN PN Pl S i T B o o o S o e e

......... form
Dashboard A e - pemes me B CEEE e
C

Tablet

£ Object list

Current page (4) w ALALAPSLRERIR LK) A A AR RERLX]L wwoeReese 0 JRIDRIXIRIRI R AL AR RERERER]
N Objectd PNt B i Pt et et B e P et i e i ™ | A R i e P e et

Il Object3 RN e P B it R Bl Pl Bt B Pt BT P Pt B Ea R PPt | "R [ e e i Eat athia Fal at Vat s t fat Fat

= Object2 T [
EE gt || 0 N =

A 7 dg DAN

21-02-2019

Save the document as Lesson 4 Profit Analysis Multi Layouts.
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Lesson 5: Dynamic criteria

Dynamic criteria is a way to set up time based criteria in a dynamic way, e.g. to
make an analysis always show data for the current month. Another example
might be using Year-to-date dynamic criteria to make the analysis show data
from the beginning of the year until today’s date.

Dynamic criteria as global criteria

First, let us have a look at the opportunities of working with dynamic criteria as
global criteria for an analysis. To demonstrate this, we might open the Simple
Revenue analysis from the documents / Shared / Analysis Examples folder.

File Design Tools View

= Time |No selection ¥ | 1__Company No selection ¥ | 1 Customer No selection -

a6

Simple Revenue Analysis

Revenue by Country Revenue by Product Group Sales R R Goal 3 Goal Index
Arjuna Bolton 75M 32M A 137.10%
Fortunato Crawford 32.6M 19.6M A 166.38%
e UNDERWEAR: 0.24% Mechtilde Watts 3723K 2502K A 14883%
- s ‘w Fina Tellwright 936.3K 853.1K A 14338%
" Y T-SHIRTS: 31.22%~, Justen Cartwright 5.6M 40M A 13935%
L Maggie Warren ERTY] 23M A 13462%
' Rhetta Parker 12M 860.5K A 13434%
—JEANS: 5258% Keren Rose 181 14M A 12909%
Charity Carmichael 581.9K 4520 A 12874%
Regena Wilder 111 862.6K A 12803%
} SHIRTS: 15.96% Vern Ferguson 323M 254M A 12605%
X Madelina Hewitt 11M 881K A 12666%
Juniper Peabody 508.2K 4905K A 12195%
Verda Heath 1.7M 14M A& 121.85%
Savannzh Morell 131 1.1M 11834%
Revenue over Time Opaline Webster 12M 1.0M 115.16%
200M Annunziata Singh 979.9K 858.9K 11409%
13.0M M 162M  Jessika Thomton 1.5M 1.4M 113.38%
16.0M 15.0M Sanjeev Walton 302M 27aM 111.22%
Egm - S 1130 11.6M oo M6 0om 125M 121M r:tollalf::’r:b\e 355.5K 474K 102.35%
oo ! ¥ . pold Whyman 30.1M 29.6M 10167%
20m T8M  73m Shukriyya Burrows 14M 14M W 9931%
EoM Alvaro Bennett 34M 35M ¥ 9623%
20M Barret Forster 21.7M 7MW T920%
20M
00
a oz Q3 Q4 Qi Q2 Q3 Q4 al Q2 Q3 Q4 al Q2 Q3 Q4
2016 207 2018 2019
Ready

Initially, this analysis does not contain any global criteria. In fact, we can see
that the demo data for this analysis is ranging from 2016 Q1 to 2019 Q4.
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Dynamic criteria from the Criteria Editor
Open the Criteria Editor from the mini menu:
— X
= Y% \ e < T @®-

Critena Editor (Ctrl+E) |

B i P _-”.-—u ’)_ I-—-—

With the Criteria Editor opened, click Add criteria.

Lf}j Addcriteria =

We can now go directly to dynamic criteria by clicking the related button in the
lower left corner of the dialogue box.

) D}[namicﬂTime } Member Property (

We will now see a large number of pre-defined dynamic criteria, depending on
the structure of the time dimension.

Notice that the time dimension in TARGIT demo data contains a hierarchy with
four levels: Year, Quarter, Month and Date. The same four levels are reflected in
the options we are offered as pre-defined dynamic criteria.

Also, notice the text in parenthesis after each of the pre-defined dynamic criteria.
The text tells us what we currently can expect from each criteria option, based
on today’s date. The box Dynamic date origin is used for simulating another
today’s date. When used, the results on the right hand side will change
accordingly.

Page 74 of 155 TARGIT Fundamentals



TARGIT

courage to act

Let us try the Year-to-date option.

Global criteria

Select operator and dynamic period value

7 Sales» |7 Timer = Time must be Year to date (2018 Q1 Jan 01-01-2018 - 2018 Q3 Aug 27-08-2018) ()
equal to Yi iudate [previous year) (2017 Q1 Jan 01-01-2017 - 2017 Q3 Aug
27-08-2017)

different from Vear to previous month (2012 Q1 Jan - 2018 Q3 Jul)

Year to previcus month (previous year) (2017 Q1 Jan - 2017 Q3 Jul)
Year to yesterday (2018 Q1 Jan 01-01-2012 - 2018 Q3 Aug
26-08-2018)
Year to yesterday (previous year) (2017 Q1 Jan 01-01-2017 - 2017 Q3
Aug 26-08-2017)
Month to date (2018 Q3 Aug 01-08-2018 - 2018 Q3 Aug 27-08-2018)
Menth to date (previous month) (2018 Q3 Jul 01-07-2018 - 2018 Q3
Jul 27-07-2018)
Previous 12 months (2017 Q3 Aug - 2018 Q3 Jul)
Previous 12 months [previous year) (2016 O3 Aug - 2017 Q3 Jul)
This year (2018)
Previous year (2017)
This quarter (2018 Q3)
Previous quarter (2018 02)
This quarter [previous year) (2017 Q3)
Previous quarter (previcus year) (2017 Q2) v

_I‘Cuslom

less than

less than or equal to
greater than

greater than or equal to
betweeen..,

niot between,.,

Use dynamic periods

Dynamic date origin:

Ofwawn 5]

[ Keep throughout this session

| oK Cancel

If we just accept it as it is and click OK, we will get this result:

File Design Teols View 4 SN OM
iteri == Time® No selection w | |, Company|No selection w | 1, Customer|No selection - @
riteria i

Global criteria Simple Revenue Analysis

& DemoData g Sales

Time» Time | ] Year to date (2017 Q1

Jan 01-01-2017 - 2017 Q4 Oct Salesperson Revenue Revenue Goal s Goal Index

13-10-2017) %

Revenue by Country

Revenue by Product Group

Arjuna Bolton 18M 807K A 20072%

Y Add or Edit global criteria Justen Cartwright 12M TITAK M 157.95%
¥ Remove all global criteria

7 Dissble immediate refresh Sanjecv Walton 67M 49M A 13538%

UNDERWEAR: 0.18%, Maggie Warren 591.7K A516K A& 131.02%

Dynamic date origin R Juniper Peabedy 154K 927K A 12447%

(310207 ) HRsole Ny Verds Heath 322.3K 2743K 17.27%

[ —— Micelle Bramble 783K 66.1K 114.92%

eep throughout this session TIEANSISTITR Savannah Maorel 150,1K 140.3K 113.38%

Local criteria Rhetta Parker 259.0K 235.7K 102.92%

Vern F : : X

No criteria specified SHIRTS: 1550% em FerguEan 6 ™ 10s62%

‘ o Luitpold Whyman 5.6M 5.3M 106.74%

Y Add or Edit local criteria Regena Wilder 204.9K 193.7K 105.78%

Required criteria Fina Teltwright 980K 96.0€ 102.12%

- Madelina Hewitt 139.2K 138.9€ 100.20%

# it vequired crtera ) Keren Rose 2525K 657K W 95.02%

Revenue over Time Opaline Webster 2374K 559K ¥ 92.79%

Comparisons 5.0M Shukriyya Burrows 241.2K 265.0K W 00.98%

' Add comparizon som A7™ Fortunato Crawford 21M 49M W 2460%

‘ Alvare Bennett 697.7K 844K W 8362%

40M Jessika Thornton 245.1K 3004K ¥ 8157%

3.0M Barret Forster 49M 50M W 81.20%

20M Annunziata Singh 446K 83K W T653%

¥ Criteria

Ready

Apr

at

45M
38M 41M
31M
23M
| [
May Jun Jul Aug Sep Oct

Q2

2017

Q3 a4

This result is based on Dynamic date origin set to October 13, 2017.
Furthermore, in the bar chart, the time dimension has been expanded to the
month level.
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Dynamic criteria from the Criteria Bar

You can also add global, dynamic criteria directly from the Criteria Bar. First, you
will have to add the time dimension to the Criteria Bar, if not already present.
Select “Use dynamic periods” when you right-click the Time dimension in the
Criteria Bar.

= Time@ Meocslaction
Single selection

Simp“ :Use dynamic periuds%
Search only

Include emnpty members

.;.......f""‘" F W Ny

Now, if you open the drop down list from the time dimension in the Criteria Bar
you will see all the pre-defined dynamic options — identical to what we saw in the
Criteria Editor.

= Time Mo selection 4

Mo selection
Year to date (2018 Q1 Jan 01-01-2018 - 2018 Q3 Aug 27-08-2018)
Year to date (previous year) (2017 Q1 Jan 01-01-2017 - 2017 Q3 Aug 27-02-2017)
Year to previous month (2018 1 Jan - 2018 Q3 Jul)
‘Year to previeus month (previous year) (2017 Q1 Jan - 2017 Q3 Jul)
Year to yesterday (2018 Q1 Jan 01-01-2018 - 2018 Q3 Aug 26-02-2018)
Year to yesterday [previous year) (2017 1 Jan 01-01-2017 - 2017 Q3 Aug 26-08-2017)
Meonth to date (2018 Q3 Aug 01-08-2018 - 2018 Q3 Aug 27-08-2018)
Menth to date (previcus month) (2018 Q3 Jul 01-07-2012 - 2018 Q3 Jul 27-07-2018)
Previous 12 meonths (2017 Q3 Aug - 2018 Q3 Jul)
Previous 12 months (previous year) (2016 3 Aug - 2017 Q3 Jul)
This year (2018)
Previous year (2017)
Thiz quarter (2018 Q3)
Previous quarter (2018 02)
This quarter [previcus year) (2017 Q3)
Previous quarter (previous year) (2017 Q2)
This menth (2018 Q3 Aug)
Previous month (2018 Q3 Jul)
This month (previcus year) (2017 Q3 Aug)
Previous menth (previcus year) (2017 Q3 Jul)
Today (2018 Q3 Aug 27-08-2018)
Yesterday (2018 O3 Aug 26-08-2018)
Today (previcus year) (2017 Q3 Aug 27-08-2017)
Today (previcus menth) (2018 Q3 Jul 27-07-2018)

? Editor
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If we pick Previous month from the list, the bar chart will show data of the

previous month (screen shot below is based Dynamic date origin set to October

2016).

Revenue over Time

1.0M
500.0K
0.0
-500.0K
L = ¥ ¥ = ¥ ¥ T ¥ = T ¥ = I ¥ = N = |
&S &8 8 8 8 &8 &8 §8 &8 §
g8 &2 & 8 & & & 8 2 8
2 % 85 2 g 2 £ 4 2 @
Sep
03
2016

If you want a handy way to change the Dynamic
date origin, you can add it to the Criteria Bar so
that it will always be visible while working with the
analysis. Right-click somewhere on the Criteria
Bar and select "Add dynamic date origin”.

TARGIT Fundamentals
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27-09-2016
28-09-2016

1+ X

-

Single selection
Search only

Include empty members

Rernowve from criteria bar
Mowe left on criteria bar

Move right on criteria bar
Remuowve all global criteria

Remove bar criteria

Add stored criteria selector
Add measure selector

Add dynamic date crigin

Disable immediate refresh

L]
W e T ey
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Customized dynamic criteria

Even though there is a wide range of pre-defined criteria, at some point you may
be in need of setting up a customized dynamic criterion.

When working with dynamic criteria in the Criteria Editor dialogue box, there is
an option to work with Custom dynamic criteria in the lower right corner of the

box.
f— T /'_-’f— it "_-
'\-'\.'/-
\i tom
- 3 ]
‘l\ | 0K | | Cancd

E.g. if we want to see data three months back relatively to the current month,
we should make a definition like this:

JJ-"-J__ ,-"" " _ - '-_ ST . ST - e
; P N AT . e g . L .
o : — et e = omn S = - \ e

i ) L
“ Salesn]Z_Tlmer —= Time must be ;1 Mnnth 3 (20 15Q3 _Iu|]

® equal to
9 Result level: Month W

) different from = -
ess than Lewvel Offset Result

(_) less than or equal to
() greater than ¥ Month Relative: -3 (2016 Q3 Jul)

-:::Z- greater than or equal to @‘r’ear@ Quarter@ Month @ Day
(_) between...

() not between...

Use dynamic pericds
Dynamic date origin:
(©) 04-10-2016 @~
(] Keep throughout this session
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The necessary steps are these:

e Select the correct Result level. With the result level, you determine
whether the outcome should be data on year, quarter, month or date
basis.

e Add an Offset. In this sample, we picked a month offset in order to shift
the criterion a number of months back in time. Add multiple offsets if
necessary. The results in the right most column will reflect how each
offset moves the criterion.

e An offset can be Relative or Specific. In this case, we choose a relative
offset of -3 months as we wish to see data for the month three months
before the current month. Click the word “Relative” to change it to
“Specific” which will enable you to select a specific month like “January”.

Another example on how to use custom dynamic criteria might be if we wanted
to see a dynamic period of multiple months, e.g. the last three concluded
months.

The dynamic criteria for this will have to use a starting point as well as an ending
point. The operator “between” is useful for this purpose. When you have selected
the “between” operator from the left hand side, you will be able to define these
two points. Click on each line to define each one individually.

. i e
T ;

) o S e = LIRSS e Ve
ﬁSaIr::-E Timer == Time must be Fm'w] Month - 3 (2016 Q3 Jul) ] Include
(O equal to To: =31/ Previous month (2016 03 Sep) Include
(_) different from
han Result level: | Month v

ess than or equal to
reater than Level Offset Result

reater than or equal to *  Month Relativer |-3 = (2016 Q3 Jul)

(¥) Vear (¥) Quarter () Month () Day

Use dynamic periods

Dynamic date arigin:

() 04-10-2016 [EIkg

[ Keep throughout this session
B o,

BN e L L ltte, v-.J'A e it

As a result of the above definition, we will now see data for the last three
concluded months. The screen shot is based on Dynamic date origin set to
October 2016.
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Revenue over Time

1.0M
-500.0K
L= ¥ Y o Y o ¥ = ¥ o ¥ o Y e Y o ¥ = ¥ = L = Y o = Y o ¥ = ¥ o = Y = B = T = ¥ = B = |
I - - - - = = = = - = =
e N s B s B s L L L
S 5686556655655 88888888%§§8§88§§88 8
I N T R - I - - T " BT B I B
Jul Aug Sep
Q3
2018

Exercises Lesson 5

(Screenshots and exercises are based on version 2019.0 demo data. If you are working on an earlier or later
version you may need to add or subtract 1 year to achieve similar results.)

Task 1

Create a Profit Margin analysis similar to the one shown below. All data are
based on the Sales cube.

The result is based on a dynamic criterion:

e Year to previous month.
e Dynamic date origin set to 20 July 2018.

File Design Tocls Wiew 4 e @ -

= Time|Year to previous month (2018 Q1 Jan - 2... ¥ ©20-07-2018 B~ | 7

Profit Margin per Salesperson Sales Manager Profit per Company Profit Margin per Preduct Hierarchy
Product Hierarchy Profit Margin
Total 54.83 ~

Casual Clothing Wholesale:
\

Fina Tellwright 53.5% 13.01% JEANS _ 56.70
Levis 507, Black 63.87
Levis 507, Blue 56.18
Justen Cartwright 61.0% Levis 501, White 55.72
Levis, Blue XXL 48.05
Levis, Lirne XL 60.74
Lewis 502, White 55.04
Maggie Warren 75.9% Marlboro Classic, Brown 54.80
Marlbero Classic, Sand 59.12
SHIRTS = 56.71
Parvsiz Bradshaw 52.8% \E;S;;éc'ﬂfh‘"g Retail: Boss Casual, Blue § 277
: Boss Casual, Blue XL 56.35
} Boss Casual, Sand M 44.63
Profit Margin per Time Profit and Profit Margin per Customer Country Boss Casual, Sand S 78.85
70 . Profit Profit Margin Boss Casual, Sand XL B
1.8M 100% Boss Casual, White M 59,78
1.6M 90% Boss Casual, White XL 59,60
0 1.4M . 80% T-SHIRTS - 50.75
1.2M . 0% c Armani, Sand L 55.63
40 = M 60% %‘ Armani, Sand 5 56.11
w g 00K ’ 50% :2_: Armani, White S 54.32
. 0% 8 Armani, White XL 60.76
20 20k 30% Boss Casual, Grey M 44.40
10 ook . l. II i—g: Boss Casual, Grey XL 66.97
o P Boss, Black XL -22.68
0 Boss, Grey M 59.57
Jan Feb Mar Apr May Jun é‘bba (‘&“‘:@“& 6@“% <& \e.o°°\ﬁ"‘;eﬁ>"a 0@6\ ¢9§ ;,q*"o 4@5"“ Qb"&,;.a‘é' Boss, Grz A 5120
ol Q2 G T S T Boss, Grey XL 6808

2018 \5{\& v Bosswell, Black M 4247 o

Ready
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Save the analysis as Lesson 5 Profit Margin Analysis.
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Task 2

Change the Dynamic criterion to Previous month and Dynamic date origin to
20 July 2018.

Which date saw the highest Profit Margin for Fina Tellwright in United
States?

Answer:

Task 3

Change the Dynamic criterion to Previous 12 months and change Dynamic
date origin to 31 March 2017.

Which month saw the highest profit margin?

Answer:

In that month, how was the Profit distributed percentage wise between
Wholesale and Retail for Jeans in the United States?

Answer:
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Lesson 6: User dimensions

A User dimension is a dimension that is created by the end-user. The individual
dimension members of a User dimension are defined from criteria from one or
more standard dimensions.

Quite often, an organization wants to analyze their data by comparing one set of
data to another set of data. E.g., data for a recent period compared to the same
period one year earlier.

If the comparable data sets are as trivial as e.g. two years, then you would
probably just a Time dimension on the Year level, but if the comparable data sets
are slightly more advanced, then you would need a User dimension.

When you combine Dynamic Criteria with User dimensions, you will be able to
produce dynamic analyses, such as: Compare revenue of Year to date to revenue
of the same period last year.

Create a User dimension

You can add a new User dimension from the Source data tab:

Source data
E%j DemoDatar ﬁ Sales

Dimensions h

]__ Company
+ ]Z_ Customer

+ ]Z_ Product
+ ]Z_ Salesperson

+] ]Z_ Time

User Dimensions h

(—l:-) Mew user dimensinn@
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A User dimension is made up of Members. You can add as many members as you

need:
Ii, User dimension
Title LMLY and LM

Description | Last Month Last Year and Last
Month (this year)

[ Allow multiselect

Members

® Adi L

O

Mo member is selected

Save as shared oK

Cancel

Each member is made up of its own set of criteria. In this example, we select a
dynamic criterion, Previous month (previous year), for the first comparison

element.

I! 7 Add criteria

v
"
#" Custom

Cance

Title Select operator and dynamic period value
Descri . R Jan 29-UT-20718]
ZTII’T‘IE’ — Time must be
Meonth to date (2019 Q1 Jan 01-01-2019 - 2019 Q1 Jan 30-01-2019)
Month to date (previous menth) (2018 Q4 Dec 01-12-2018 - 2018 04
Dec 30-12-2018)
O . o .
Previous 12 months (2018 Q1 Jan - 2018 Q4 Dec)
berr Previous 12 menths (previous year) (2017 Q1 Jan - 2017 04 Dec)
Previg This year (2019)
Previous year (2018)
This quarter (2019 Q1)
Previous quarter (2018 O4)
This quarter (previous year) (2018 Q1)
Use dynamic periods Previous quarter (previous year) (2017 04)
Dynamic date origin: This month (2019 Q1 Jan)
Previous month (2018 Q4 Dec)
® 30-01-2019 8- This month (previous year) (2018 Q1 Jan)
O Keep throughout this session Previous menth (previous year) (2017 Q4 Dec)
Today (2019Q1 Jan 30-01-20
Yesterday (2019 Q1 Jan 29-01-2019)
Today (previous year) (2018 Q1 Jan 30-01-2018)
Today (previous month) (2018 04 Dec 30-12-2018)
A
Lok ]
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As soon as the criteria for the first member has been defined, you can add the
next member etc.

IL, User dimension
Title LMLY and LM ;:‘ IMember title | Previous month ‘;_\
Description | Last Month Last Year and Last ;:\ Q'gﬂore dimensions on member
Month (this year) T T S

VIEMIDEN CITENSS

5 DemoData ﬁ Sales
[ Allow multiselect )
] | Time > = Time = Previous month (2018 04 Dec) X
VIEMIDErS
Previous month (previous year)
Previous month
() Add ©) Remove  # (#)Add 5] Copy [ Paste

Save as shared oK Cancel

Click "Add” in lower left corner each time you want to add a new member to the
User dimension.

Once you are done with defining members and click the “OK” button, you will see
the User dimension being added to the current object:

Source data

@ DemoDatar ﬁ Sales I_Q. Previous month (previous year] Previous manth 1
Dimensions - (. e =t
+|  Canada 13 &1
[, Company Denmark 3 31
= [é" Customer francs 5 A
= Country Germany 52 L
L"; Countr}r taly 64 74
L Customer Japan 108 162
[, Region | Malzypiz 5 102
[, Territory | Made 42 10
IZ‘ Product || gz 23 12
[ Salesperson /' Porugal i g
[/ Time © 1| spain 21 122
1| Swedzn 12 E]
User Dimensions - !| unitzd Kingdom 19 z
@ MNew user dimensiog | United States = =

Je, LMY and LM &

A B OES X
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Edit and Share a User dimension

The User dimension you just created is probably just a /oca/ User dimension —
directly associated with the object in which it was created.

To edit a User dimension, right click it in the Source data tab:

User Dimensions -

() New user dimension

Edit user dimension
Remove from object
Show explanation
List »
Apart from being able to edit, add or remove elements from your User

dimension, you can also Share the User dimension to be used in other objects —
even in other documents and by other users.

Saueassharﬁ OK Cancel
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When you choose to share a User dimension, you will need to select in which
cubes it should be shared. Sometimes it makes sense to share it only within the
cube from where it was created, but for some User dimensions, based on general
dimensions such as the Time dimension, you may want to share it across
multiple cubes.

O Shared user dimension

Where to share user dimension

4 Al
- @DemDData

] ﬁFinance
] ﬁlnventur}r
[] W@Production
W@Sales
[ WmSocial Analytics
] ﬁWehIDg

Save Cancel

The advantage of having a shared User dimension is of course the re-usability
and single point of administration.

However, sometimes you may want to detach a User dimension from an object —
maybe in order to make local User dimension modifications.

User Dimensions -

() New user dimension

JE. YTLM and L2 Edit user dimension
Detach from shared I,}

Rermnove from ohbject
Show explanation

List r
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Dynamic captions

Right now, the column titles of our cross tab is simply the names that we chose
for the User dimension members.

From Smartpad Properties we can make these titles dynamic, so that they will
show the actual months and period represented by the individual columns.

Properties

Ohbject type

N e Nl L ode
L EERLASC
TEm i

Options and formatting
FEEEZ T
B Title and Explanaticn
s::: Crosstab styling

> Visibility

F Format numbers

IE’D"na ic captions
IntEIIigenﬁgents

.!.Color and Gauge Agents
ST P

L,
ki

We want to apply dynamic captions for the columns of the Period Comparison.

Properties

Dynamic captions
Measure captions

¥ Mo of Sales

Column member captions

LMLy andﬁl"ﬂ

Row member captions
L Customer Country Total
L Customer Country

4~ Return to main page

Initially you will see a small editable field containing {cellvalue}. This variable, if
kept, will insert the original title of the comparison element as part of the column
titles. Often you will want to delete {cellvalue} and instead create a new title that
is based completely on dynamic content.
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Having deleted {cellvalue}, we can now start building up the dynamic caption.

We do this by selecting dynamic references from
the Time dimension. From the hierarchy in the
Time dimension we select Month and Year.

Properties
Dynamic captions

Dynamic member captions for Period
Comparison

The selections are inserted as {Month:first} and

‘{Mcnth:first} [Vearirst)

{Year:first}. Also, remember to add a space
between the two references.

Important: When building the dynamic caption it
is important to add references from the same
dimension (same attribute or same hierarchy) as
the one that were used for creating the dynamic
criteria.

When you click "Apply”, you will see the dynamic
captions in the crosstab. Furthermore, you can
see that all four columns are now using the same
common syntax. This is why we see “January” in
the last two columns — because the current syntax
is relatively simple: {Month:first} {Year:first}.

We will need to modify the dynamic captions for the
not only in which month they are stating, but also in

First / Last / All

P ey

" Apply /(%) Cancel

References

Member caption cellvalue
Time Month Manth
Time Year Year

= "'ﬁ DemoData Sales
hETime
&= Time

. '\"ear‘

= Quarter

% Maonth ‘—

i Date

¥ Return to main page

BT e

last two columns to display
which month they are

ending. To edit the dynamic caption for a single column, you must right-click the
column header and the select Table / Dynamic captions / Edit...

Revenue per Salesperson by Same maonth, previous year, This month, this year, Previous year to date and Year to date

courage to act

Jul 2014 Jul 2015§ tmae ”“_“ fmaeRAAE
Total 5254526374 5151085976 §314 N Define
Alvaro Bennett §20,282.00 §11,328.00 1 Sorting L3
Annunziata Singh §1063200 Drill through
Arjuna Bolton §5,076.00 %5 Actions
Barret Forster 5491,103.00 Notify me when... N
Fina Tellwright $6,407.50 1 Add Intelligent Agent »
Fortunato Crawford ~ $1,197,492.25 §18,82576 8§
Jessika Thorntan £42,000.00 $37,284.00 | & | Comearison '
Justen Cartwright $35,832.00 Hyperrelate b
Keren Rose §60,510.00 §34,656.00 Table #f Format numbers
Luitpold Whyman §342,144.00 §265,257.00 §4 Object 3 Totals and Subtotals
MedinaHewtt  SIAS000 (7800 | D b soring
Maggie Warren $10,716.00 : s , Colurmn widths
Micolle Bramble $10.716.00 ? Criteria L3 Measures down
Opaline Webster
Regena Wilder $9,643.00 $37,272.00 New object ’ Werd wrap
Rhetta Parker $53,760.00 $173,964.00 FrEEER S
Sanjeev Walten §495,906.00 §294,604.00 §3,990,510.80  $1,736,624.00 | I Crosstab styling
Savannah Morell §15,996.00 §146,612.40 §131,952.00 el e e e s (e
Shukriyya Burrows (§16,700.00) §57,348.00 §130,978.00 $87,382.00 Format this member
Verda Heath ($11,294.00) §160,156.00 §165,943.00
Vern Ferguson §330,84200 525205800  $447482000  $2,326118.60 IS O TN

TARGIT Fundamentals
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Compact hierarchies

Indent hierarchies

Edit dynamic captien for this member

Edit dynamic captions for members on t% level

Remove dynamic caption for this member

Remaove dynamic captions on this level
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When we insert Month and Year again as dynamic references, we must this time
change the reference type to “Last”.

Properties

Dynamic captions

First / Laﬁ S Al

" Apply7 (%) Cancel

Dynamic caption for Previous year to date

{Month:first} {Yearfirst} - {Month:last} {Yearlast}

When this has been done for the last two columns, our crosstab, with dynamic

captions, should look something like this:

TARGIT Fundamentals

Revenue per Salesperson by Same month, previous year, This month, this year, Previous year to date and Year to date
Jul 2014 Jul 2015 Jan 2014 - Jul 2014 Jan 2015 - Jun 2015

Total $2.545,263.74 $1,510,859.76 $21,405,210.68 $15,093,974.83

Alvaro Bennett §20,292.00 §11,328.00 §371,058.00 5§385,236.00

Annunziata Singh 510,632.00 $233,129.00 §2,232.00

Arjuna Bolton 55,076.00

Barret Forster §491,103.00 §2,608,715.52

Fina Tellwright 56,407.50 5208, 447.66 584,364.96

Fortunato Crawford — 51,197,492.25 $18,825.76 §5,476,352.42 §3,371,916.73

Jessikg Lhornton §42,000.00 §37,284.00 : i% ;2?,5-45:.2{3

N W |
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— JEANS

— SHIRTS

T-SHIRTS

Exercise Lesson 6

(Screenshots and exercises are based on version 2019.0 demo data. If you are working on an earlier or later
version you may need to add or subtract 1 year to achieve similar results.)

Task 1:

Build an analysis on basis of the Sales cube.

The objects in this analysis is using a User dimension with up to four dynamic
members:

Year to previous month (previous year).
Year to previous month.

Previous 3 months (previous year).
Previous 3 months.

Tip: Use the predefined dynamic criteria Previous 12 months, previous year and

this year, as basis for the two 3 months” members.

Tip: First, complete the crosstab — including all User dimension members and
dynamic captions. Once completed, copy the crosstab, and with slight
modifications, turn it into the bar charts.

With Dynamic date origin set to 20 November 2017 the analysis should look
like this:

Total
Levis 501, Black

Levis 501, Blus

Levis 507, White
Levis, Blue XXL

Levis, Lime XL

Lewis 502, White
Marlboro Classic, Brown
Marlbaro Classic, Sand
Total

Boss Casual, Blue L
Boss Casual, Blue S
Boss Casual, Blue XL
Boss Casual, Sand M
Boss Casual, Sand
Boss Casual, Sand XL
Boss Casual, White M
Boss Casual, White XL
Total

Armani, Sand L
Armeni, Sand $
Armani, White L
Armani, White S
Armani, White XL
Boss Casual, Grey M
Boss Casual, Grey XL
Boss Casual, White M
Boss, Black M

Boss, Black XL

Boss, Grey M

Boss, Grey XL
Bosswell, Black M
Bosswell Black S
Bosswell, Blue L

Bosswell, Blue M
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Jan 2016 - Oct 2016 Jan 2017 - Oct 2017 Aug 2016 - Oct 2016 Aug 2017 - Oct 2017

18,791,578
10,294,115
214746
1,190,621
201,085
138,585
1,247,699
1,992,656
3159714
2149,008
2,801,435
18702
33491
732,009
274,361
20941
63,982
1,152,460
505,490
5,551,842
101,721
568,910
251
98,387
105,767
118935
50,172

25,997
288132
70617
125,197
051
123,174
52,789
193,492

19,503,445
10,048,738
249767
1,511,902
259,840
205,606
982833
1,637,576
2881774
2299439
3.438.341

76,746
1265525
241211
60,614
27,519
1,085,538
701,188
5,985,441
15996
340,386

34744
44021
151,766
88219
42056
-9132
380,712
168901
100,635

41888
79,665
243,949

6,895,166
3.604,670
101,594
349676
49,064
76,143
445625
902,550
995,233
584,782
955,352

8372
273412
101318

1,194

35,862
340,380
194,605

2,313,850

30379

219024

36,347
10,136
43447
21429

195238
27215
25175

20182
13,868
72,190

7,842,430
4,169,872
150,989
667,311
103,987
90979
426,261
609,764
1,108,946
921,635
1.315.492

43259
439,665
95,891
19,014
16,795
492,814
208,055
2,349,654
13,705
36,157

27,961
16,775
49625
34321

-10,832

155812

62,404

39,969

5,670

150,808

JEANS

SHIRTS

T-SHIRTS

UNDERWEAR

JEANS

SHIRTS

T-SHIRTS

UNDERWEAR

=

=)

™

500K

)20 2016 - Oct 2016 MJan 2017 - Oct 2017

M M am 5M M ™

M 2ug 2016 - Oct 2016 I Aug 2017 - Ot 2017

hL%) 1.5M M 2.5M
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Save the analysis as Lesson 6 YTLM and last 3 months analysis.
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Lesson 7: Calculations and color agents
Client based calculations can add a lot of extra value to your analyses.
Calculations can be added in three different ways in the TARGIT client:

e Smart calculations are a set of pre-defined calculations that with a
single click and in an intelligent way can be added to existing objects. The
end-user does no need to know about the calculation syntax to use Smart
calculations.

o Advanced calculations is a kind of calculations editor that can be
useful when creating calculations that is not covered by the Smart
calculations. In the Advanced calculations editor you create calculations in
a point-and-click manner.

e Custom calculations require the end-user to be able to write the
calculation syntax from scratch. Knowledge about the full calculations

syntax is achieved by participating in the TARGIT Calculations Expert
course.

Pre-defined calculations

The list of pre-defined calculations, called Smart calculations, is found on
Smartpad Calculations.

The pre-defined calculations has been designed, in an intelligent manner, to add
as much value as possible in relation to the current context. In the example
below, we have added a Difference and a Growth percent calculation to a
crosstab with dimensions on both axes.

Calculations i) Revenue per Preduct Hierarchy by Time
Smart Calculations Total + 2014 + 2015 + 2016 + 2017  Difference Growth Percent Revenue
Calculated for each Product Hierarchy = Total $182.541.552.13 $42.522.381.43 $35.325.020.66 $47.772.998.96 $56.921.151.07 $9.148.152.11 19.15%
* Difference JEAMNS +  $95,985,048.79 §23,085,042.07 $18,392,548.31 §24,462,422.75 $30,045,035.66 £5,582,612.91 22.82%
* Growth Percent Revenue

SHIRTS +  $29,135.231.01 $6,372,008.64 §6,068,537.30 §7,528,146.65 $9,166,538.42 §1,638,391.77 21.76%
Rearrange calculations T-SHIRTS +  $56,980,758.96 §12,828,063.92 $10,791,118.05 §15,703,081.00 §17,658,495.99 §1,955,414.99 12.45%
Add calculation UNDERWEAR + $440,513.37 5§237,266.80 §72,817.00 §79,348.57 §51,081.00 ($28,267.57) -35.62%
- Total
- Average
- Standard, iation, -
FFES sininin ™ st rnnnin, Ry O QP s, gprinnts, g A g, o
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Another example, a crosstab with a dimension on just one axis, shows how the
Average, Percent and Accumulated members count will behave when added as
Smart calculations.

Calculations - Revenue per Customer Country
Smart Calculations Customer Country Revenue Pct Revenue Acc.Members Revenue
Calculated for all dimension values Total $182,541,552.13 100.00% 1
# Pct Revenue Asia —  $44,397,608.43 24.32% 1
7 r °"°
Calculated for each Customer Country Japan ] + 31843587241 1D.1D:J !
% Acc.Members Revenue Malaysia + $25,961,935.96 14.22% 2
Europe — $106,447,336.78 58.31% 2
Calculated for all of Customer Country Denmark + §13,235,609.57 7.25% 3
* Average France + $14,881,382.91 2.15% 4
Germany + $14,270,870.29 7.82% 5
Add calculation
Total [taly + £19,969,281.21 10.94% b
- Average MNorway + §4,482 165.59 2.46% 7
- Standard Deviation Portugal + §7,754,917.22 4.25% 3
- Accumulated Sum Spain 4+ $18,856018.69 10.33% 9
- Accumulated Average
_ Difference Sweden + $6,004,000.76 3.34% 10
- Growth Percent United Kingdem + §6,903,090.56 3.78% 11
- Growth Index { NorthAmerica  —  $31,696,606.91 17.36% 3
- Index Percent o
- Percentage Canada + $5,999,422.39 3.29% 12
- Index of Average Mexico + $6,254,687.97 3.43% 13
- Count Members United States 4+ $19,442,496.56 10.65% 14
- Count Values
- Accumulated Member Count Average $13,038,682.29 §7.14
- Accumulated Value Count

I ORI Ullan il camant GRS N N ,"" ’-—JM—\J"‘*"‘“‘H

Advanced calculations

"Advanced calculations” is in reality a kind of calculations editor where the end-
user can build calculations by pointing to and clicking individual rows or columns
in a crosstab.

The advanced calculations editor is opened from Smartpad Calculations.

e

o Bt b el AT VHIGE T e o
- Custorn calculation

H Advan calculations

Top list / Pareto analysis
Add Tep list / Pareto analysis
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The current crosstab is then pulled into the advanced calculations editor where
new calculations can be added as a new measure, as a new column or as a new
row.

) TARGIT

Total + 2015 + 2016 + 2017 + 2018
Total $182,541,552.13 $42,522,381.43 $35325,020.66 $47.772,998.96 $56,921,151.07
JEANS + $95985,048.79 52308504207  $18,39254831  §24462.42275  $30,045,035.66
SHIRTS + $29,135231.01  $637200864  S6068537.30  §7,528146.65 Insert measure
T-SHIRTS 4+ $56,080,758.96  $12,828,063.92  $10,791,118.05  §15703,081.00 ER
UNDERWEAR + $440,513.37 $237,266.80 §72,817.00 $79,348.57 D lete s

Insert column I}

Edit column

Delete column

Insert row

Edit row

Delete row

In this example, a new calculation has been inserted as a new column. The
calculation has been given a title “2" year minus 1%t year”. The formula has been
made by clicking the second and the first columns respectively. You can click
anywhere in the column. The operator (the minus) has been inserted from the
keyboard.

) TARGIT

|:ar minus 'Ist}rear| |sum(d-3, 0, m1) - sumf(d-4, 0, m'l]|

Total + 2015 + 2016 + 2017 + 2018 2nd year minus 1st year
Total $182,541,552.13 $42,522,381.43 $35,325,020.66 $47,772,998.96 $£56,921,151.07 ($7.197.360.78)
JEANS +  $95,985,048.79 §23,085,042.07 §18,392,548.31 §24,462,422.75 §30,045,035.66 ($4,692,493.76)
SHIRTS +  $29,135.231.01 $6,372.008.64  S6068,537.30  $7.52814665  $9.166,538.42 ($303,471.35)
T-SHIRTS + $56,980,758.96  $12823063.02  §10,791,118.05  §15703,081.00  $17.658,495.98 ($2.036,045.37)
UNDERWEAR + $440,513.37 §237,266.80 §72,817.00 §79,348.57 $51,081.00 ($164,449.80)

When the formula is complete, click the OK button in top right corner to insert
the next calculation etc. When the last calculation is done, click OK an extra time
to close the Advanced calculations editor.

- O >

| @{n}
(oK

“ pamd P e
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When the Advanced calculations editor has been closed, we can continue
working on the crosstab in the analysis. The individual calculated columns can be
pulled in between the other columns if desired. In this example, it makes more
sense to place the “2" year minus 1% year” calculation immediately after the

second column.

(i) Revenue per Product Hierarchy by Time

Total
Total $182,541.552.13
JEANS +  $95,985,048.79
SHIRTS +  $29,135.231.01
T-SHIRTS +  $56,980,758.96
UNDERWEAR + $440,513.37

Color agents

392,548.31
068,537.30
791,118.05

+ 2015 +

$42,522,381.43  $35,325.020.66
$23,085,042.07 818,
$6372,008.64 6,
$12,823,063.92  §10,
$237,266.80

2016} 2nd year minus 1st year + 2017 + 2018 4th year minus 3rd year
){$T,1 97.360.78) $47.772,998.96 $56,921.151.07 $9.148,152.11

($4,602,403.76)  $24.462422.75  §30,045,035.66 §5,582,612.91

(5303,471.35) §7,528,146.65 59,166,538.42 $1,638,391.77

(52,036,945.87) §15,703,081.00  §17,658,495.99 §1,9535,414.99

(5164,445.80) §79,348.57 $51,081.00 (828,.267.57)

§72,817.00

Color agents are useful to highlight specific data in an analysis, e.qg. if a
calculation results in positive as well as negative trends.

The simplest way to add a color agent to a column is by right-clicking the column
and then select “Agent / Add color or gauge agent”.

2017 +
.47,772,998.96 $56,921,151.07
$24,462,422.75  530,045,035.66
§7,528,146.65 §9,166,538.42
*15,703,081.00  §17,658,495.99
§79,348.57 £51,081.00

2018 4th year minus 3rd year

$9,148,152.11

Sk —
§1,634 “ ne

$1,95¢
(s28

Crosstab styling

Agent
Actions
Sorting
Edit
Data
Table

Criteria

Arrange

* *r ¥ v v v ¥

Menitor this value

Maonitor this object

Add color or gauge agent I}

Add visibility agent

This will open the Agent options in the Smartpad:

Smart Agents

Default

Color element
lcon

Gauge
Background
Text

Many different options are available — in this example, we have selected an Icon
agent, suitable for highlighting positive and negative trends.
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e An agent with 2 states will have one color for positive values and

another color for negative values.

e An agent with 3 states will have one color for values significantly
above average (average + 1 standard deviation), another color for
values significantly below average (average — 1 standard deviation),

and a third color for values in between.

The agent "Classic LED (2 states)” has been used on the two calculated columns

in the example below:

Total + 2015 + 2016 2nd year minus 1st year + 2017 + 2018 4th year minus 3rd year
Total $182,541,552.13 $42,522,381.43 $35,325,020.66 @ ($7.197.360.78) $47,772,998.96 $56,921,151.07 $9,148,152.11
JEANS + $95085,04879 52308504207  $15392548.31 @ (54,602,403,76)  $24,462,42275  §30,045,035.66 $5,592,612.91
SHIRTS + $29,135,231.01 $6,372008.64  56,068,537.30 @ (§303,471.35) §7,526,14665  59,166,538.42 §1,638,391.77
T-SHIRTS  + $56,980,758.96  $12,828063.92  §10,791,118.05 @ (52,036,945.87)  §15,703,081.00  $17,658,495.99 §1,955,414.99
UNDERWEAR + $440,513.37 $237,266.30 §72,817.00 @ (5164,449,80) §79,348.57 $51,081.00 @ (528,267.57)

Customized color agents

An agent is not limited to the available standard conditions. These conditions can

be customized if required.

In this example, we have added a simple “Color element (2 states)” agent on the
calculation in the crosstab. To edit an agent you will have open them from
Smartpad Properties where you can click “Color and Gauge agents”. Notice the
number in parenthesis that tells you how many agents have been applied to the

current object.

TARGIT Fundamentals

Properties = Time 2015, 2016 v
Object type Revenue per Product Hierarchy by Time
i L) i'—l iE i— i= i— Total + 2015 + 2016 Growth Percent Revenue
s EIMECQ Total $83,098,019.62 $35,325.020.66 $47,772.998.96 . 35.24% ~
[ I JEANS — $42,854,971.06 $18,392,548.31 $24,462,422.75 . 33.00%
Options and formatting Levis 501, Black £773,904.84 §355,788.55 $418,116.30 . 17.52% \
=== Levis 501, Blue $5.859,071.49 §2,808,120.70 §3,049,950.79 . 857%
3 -_ ™ ‘Z. o i|
] . Levis 301, White $950,599.32 §429,378.00 §521,221.32 . 21.39%
B8 Title and Explanation . 4
. Levis, Blue XXL $821,318.70 $316,877.27 $504,441.43 . 59.19% Ty
£ Crosstab styling
@ Visibility Levis, Lime XL $4,127,149.60 §1,669,249.62 $2,457,899.97 . 47.25%
3
F£ Format numbers Lewis 302, White $7,997,691.83 §3,338,379.94 §4,659,311.89 . 39.57%
IE’D}fnar‘ﬂic captions Marlboro Classic, Brown $12,133,393.63 £5,279,716.68 $6,853,676.94 . 20.81%
Intelligent Agents Marlboro Classic, Sand ~ $10,191,841.64 §4,194,037.54 §5,997,804.10 . 43.01% Ty
2 Color and Gauge Adents (2) ) SHIRTS — $13,596,683.94 $6,068,537.30  $7.528,146.65 . 24.05% /
.I'n\f'isibilit}f{bents Boss Casual, Blue L $33,704.90 §10,452.10 §23,212.80 . 121.24% 3
. " " '\ TR
T g goncsmmitn, o AP TG P o a ISR g i o e
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From the list of agents you can edit the individual [roperties

agents (click the right side of the agent) or you  Retum to main page
can duplicate one agent in order to create even Color and Gauge Agents
more states Growth Perc... . Positive val...

Growth Perc... . Megative val...

@% * @
Smi puplicate

Default

o et

When editing an existing agent or when creating a new agent, you can select
from the standard conditions on the right hand side — or you can manually
customize the condition in the Agent condition field.

" Color and Gauge Agents
aia o

Growth Percent Revenue

| Condition Agent caption Standard conditions
g‘ Megative values
ction ‘ Positive values
Agent condition Above Growth Percent Revenue ..
I0e - Below Growth Percent Revenue a...
S value < 3(] Significantly above Growth Perce...

In this example, we will add a new agent for Growth percentages below 30, and
we should determine a new color for this agent.

" Color and Gauge Agents
aia o

Growth Percent Revenue

Condition Colors

Action ? Fo

Click to change color

Standard color series

Gauge

®

©

Color

fe.l‘l.- .ellfl.\ll
" st s OIS .. o oo, gud™ o

T
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Note: Click the small colored filed on top to change the color. Do not use the
standard color series on the right hand side unless you want to make special
color agents where the color should automatically graduate from one to another
color.

Pick the color from one of the standard colors, from the color palette or by
précising the R/G/B or Hex value. When the correct color has been selected,
close the box by clicking the "OK” button below the palette.

M Change color
Quick selection Advanced
HEEN

| I HEEEER

Recent colors Red: Green: Blue: Hex:

BEE EE | | | 255 229 6 FFFFES06

New

e Ky Cancel

Sometimes you will experience that a newly added color agent will overwrite one
of the other agents. In this case, we see an issue with all values below 30 being
colored yellow (including the negative values that was otherwise colored red).

Properties = Time 2015, 2016 v

- Retum to main page Revenue per Product Hierarchy by Time

Color and Gauge Agents Total + 2015 + 2016 Growth Percent Revenue

Growth Perc... [l Positive val.. Total $83,008,019.62 $35325,020.66 $47,772.998.96 [ 35.24%

Grouth Perc... Jll Negativeval... | jpayg — $42,854971.06 $18392,54831 $24.462422.75 [ 33.00%

Growth Perc...  value < 30 Levis 501, Black $7732,904.84 §355,788.55 $418,116.30 17.52%
Levis 501, Blue $5.850,071.49  $2,809120.70  $3,049,950.79 8.57%
Levis 501, White $950,599.32 $429,378.00 $521,221.32 2139%
Levis, Blue XXL $821,318.70 $316,377.27 $504.44143 [l 59.19%
Levis, Lime XL $4,127,149.60  $1660,24062 5245720097 [ 47.25%
Lewis 502, White $7.997,691.83  $3338370.04  $4659311.89 [ 39.57%
Marlboro Classic, Brown  $12,133,393.63  $5279716.68  $6,853,676.94 20.31%

® % @ Marlboro Classic, Sand ~ $10,191,841.64  $4194037.54  $5397,204.10 [ 23.01%

Smart Agents ] SHIRTS — $13,506,683.94 $6,068537.30 $7.528,146.65 24.05%

M, PTG P R DIP B g e B

The sequence of color agents has an effect on how data is colored. To re-
arrange the agents, select one of them and use the arrow buttons below the list
of agents to move them up or down.
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Moving the yellow agent up one step will result in this:
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Gauge
Background s
T w.'\'“ -,

TARGIT Fundamentals

Boss Casual, Sgnd M $1,343,710.59
‘“-,-} ‘.‘...‘..‘”aa’ﬁﬁ I'Q..

Properties = Time 2015, 2016 v
. Return to main page Revenue per Product Hierarchy by Time
Color and Gauge Agents Total + 2015 + 2016 Growth Percent Revenue
Growth Perc... Jll Positiveval.. | oy $83,008,010.62 $35.325,020.66 $47.772.998.96 [ 35.24%
ST GAE S JEANS — $42.854971.06 $1839254831 $24.462422.75 [ 33.00%
Growth Perc... [l Negative val... Levis 501, Black $773.904.84 $355,788.55 $418,116.30 17.52%
Levis 501, Blue $5,859,071.49  $2,809,120.70  53,049,950.79 8.57%
Levis 501, White $950,599.32 $429,378.00 §521,221.32 21.39%
Levis, Blue XXL $821,318.70 $316,377.27 ss4,441.43 [l 59.19%
Levis, Lime XL $4127,149.60  $1669,24062  52.457,899.97 [ 47.25%
Lewis 502, White $7.997,691.83  $333837994  $4659,311.89 [ 39.57%
Marlboro Classic, Brown  $12,133.393.63  $5279,71668  $6,853,676.94 20.31%
® 34 @ Marlboro Classic, Sand ~ $10,191,841.64  $419403754  $5.007,204.10 [ £2.01%
Smart Agents } SHIRTS — $13,596683.94 $6.068,537.30  $7.528,146.65 24.05%
Default Boss Casual, BlueL $33,704.90 §10,492.10 2321280 [l 121,24%
Color element Boss Casual, Blue S $232,799.69 $132,004.08 s100,705.62 [l -23.76%
lcon Boss Casual, Blue XL $5,320,007.79  $237444140  §2,945,656.40 24.06%

§505,902.00 §837,808.59 65,61%
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Exercises Lesson 7

(Screenshots and exercises are based on version 2019.0 demo data. If you are working on an earlier or later

version you may need to add or subtract 1 year to achieve similar results.)

Task 1:

e Open the Lesson 5 Profit Margin analysis.
e Add an Average and an Accumulated Average calculation to the Profit

Margin per Time bar chart.
e Add a Count Members calculation to the Profit Margin per Product

Hierarchy crosstab.

e Add an Average calculation to the Profit and Profit Margin per Customer

Country bar chart.

The result should look like this (dynamic date origin set to 11 November 2018):

Design Tools Wiew

"= Time Year to previous month (2018 Q1 Jan - 2... =

Profit Margin per Salesperson Sales Manager

Fina Tellwright 58.4%
Justen Cartwright 65.4%

Maggie Warren 76.0%
Parvaiz Bradshaw 56.1%

Profit Margin per Time

Profit Margin Average Profit Margin = Acc. Avg.

— L

2018

Ready

Profit per Company

Casual Clothing Wholesale:
10.78% A

Profit and Profit Margin per Customer Country

Profit, Average

3.5M

R I T e
F ST L F S FL
& & W W S o @ B of
&S Rl & &R g
S o R S &
& oF
B

. Profit

\ Casual Clothing Retail:
89.22%

Profit Margin == Average

Save the analysis as Lesson 7 Profit Margin analysis.
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Profit Margin

Product Hierarchy

Boss Casual, Grey M
Boss Casual, Grey XL
Boss, Black XL

Boss, Grey M

Boss, Grey XL

Boss, Grey XXL
Bosswell, Black M
Bosswell, Black 5
Bosswell, Blue L
Bosswell, Blue M
Bosswell, Grey L
Bosswell, Sand M
Bosswell, Sand XL
Bosswell, White |
Bosswell, White XL
Levis, Blue L

Levis, Blue S

Levis, Blue XXL
Levis, Lime M

Levis, Sand L

Levis, Sand 5

Levis, Sand XXL
Levis, White M
Levis, White M 600
Levis, White XL
Marlboro, White L

UNDERWEAR -

Armani, Boxer Grey L
Armani, Boxer Grey X
Count Members Profit Margin

TARGIT Fundamentals

4 aun Cq) -

®fo-11-2m8 @~ | 7

Profit Margin per Product Hierarchy

Profit Margin
43.96
68.50
31.06
61.20
53.86
68.08
4247
4871
73.62
56.08
67.66
4245
4895
41.03
43.26
T4.66
73.22
7431
60.43
59.60
64.87
£9.24
57.15
5425
63.34
59.25

67.82
20.85
6241

48 v



Task 2:
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e Open the Lesson 6 YTLM and last 3 months analysis.
e Add two calculations:
o YTLM diff: Difference between column 1 and 2.
3 mth diff: Difference between column 3 and 4.
e Add positive and negative icon agents to the calculations.

O

The result should look like this (dynamic date origin set to 20 November 2018):

File Design

Tocls Wiew

< @

®l20-11-2018 B~ | 7

Profit Year to last month and Last 2 menths
Jan 2017 - Oct 2017 Jan 2018 - Oct 2018

Total
JEANS —
Levis 301, Black
Lewis 301, Blue
Levis 501, White
Levis, Blue XXL
Levis, Lime XL
Lewis 502, White
Marlboro Classic, Brown
Marlboro Classic, Sand
SHIRTS —

Boss Casual, Blue L

Boss Casual, Blue XL
Boss Casual, Sand M
Boss Casual, Sand 5
Boss Casual, Sand XL
Boss Casual, White M
Boss Casual, White XL
T-SHIRTS —
Armani, Sand L
Armani, Sand S
Armani, White 5
Armani, White XL
Boss Casual, Grey M

} Boss Casual, Blue 5

Boss Casual, Grey XL
Boss Casual, White M
Boss, Black M

Boss, Black XL

Boss, Grey M

Ready

19,503,445
10,048,738
249,767
1,511,902
259,340
205,606
282,833
1,657,576
2,881,774
2,209,439
3,438.341

76,746
1,265,525
241211
60,614
27519
1,065,538
701,188
5,985,441
15,996
340,386
54,744
44021
151,766
88,219
42,056
9,133
330,712
168,901

22,538,343
11,888,034
210,152
1,517,792
247,243
276,225
1,076,965
2,109,758
3,285,520
3,164,378
3,604,738
17,456
35,584
1,353,474
340,034
57,088
49,503
1,084,391
667,128
7.004,773
64,971
544,723
49,362
3,740
207,046
78,349

220,046
176,360

YTLM diff
3.034,898 1
1,839,295 1

-35615 4
5200 1
12,597 4
70,619 1
84132 1
452,182 1
403,746 4
264,939 1
166,396 1
17456 4
-41.162 4
27048 1
93823 ¢
-3,526 &
22,065 1
18,853 1
-34,060 4
1019332 T
43975
204,338 1
5382 4
47,761 4
55279 4
5,870 &
42,056 §
EREER S
-160,666 &
7460 1

Aug 2017 - Oct 2017 Aug 2018 - Oct 2018

1.842.430
4,169,872
150,989
667,311
103,087
90,979
426,261
699,764
1,108,346
221,635
1,315,492

23259
439,665
95,891
19,014
16,795
492,014
208,055
2,349,654
13,705
56,157
27,967
16,775
49625
34,321

-10,832
155,812
62,404

9,271,591
4,870,499
94510
519,242
12,276
105,792
457,513
933,189
1,307,688
1,340,289
1,464,799
17,456
5,490
552,324
176,824

9,33
483,146
234,202

2,936,293
21,266
224,210
7,069

351
92,375
46,027

129211
99,379

3 mth diff
1429161 T
700,627 1
-56,479 4
143,068 4
8289 1
14,813 ¢
31,252 ¢
233424 1
198,741 1
418,654 T
149,307 1
17456 4
-51,740 4
112,650 1
30,933 T
-15,014 &
7459 &
9,668 &
26,148 1
586,639 T
7,560 ¥
168,054
-20,802 4
16,424 §
2750 1
11,706 4
ot
10,832
-26,601 &
ELTE

>

Profit Year to last month

Jan 2017 - 0ct 2017 [l Jan 2018 - Oct 2018

JEANS

SHIRTS

T-SHIRTS

UNDERWEAR

=
ra
=

4 &M M oM 1M

Profit Last 3 months
M 2ug 2017 - Gct 2017 [l Aug 2018 - Oct 2018

JEANS

SHIRTS

T-SHIRTS

UNDERWEAR

=}

500K 1M 15M 2M 25M 0 3M 35M 4M 435M 0 5M

Save the analysis as Lesson 7 YTLM and latest 3 mths analysis.

Tip: The right alignment of the green and red arrows is a property of the

individual color agents. Look for Action / Right justify in cell.
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Lesson 8: Report Layouts

When working with a document, whether that is a new document or an existing
one, you can add a Report layout to the document.

.
~ TARGIT J O TARGIT {
File Design Toecls View ( File Design Tools View "'
4 Layouts
j B R [ 2 R
¢

Dashboard New report layout

rd templates g L er ~

Blank dashboard ;

2

J

« ]

Blankreport

4

/

ke ;

"o o rtﬂ,__,..f hatiins _’f

A Report is something that you would typically design for printing purposes —
either print to paper or print to PDF.

The essence of adding data to a Report Layout - crosstabs, graphs, KPI objects
etc. - is identical to that of adding data to a Dashboard Layout.

You can even have a Document with both layout types - Dashboard Layouts and
Report Layouts - sharing objects from the Objects list.

Report Layouts differ from Dashboard Layouts mainly on these topics:

o Pages. A Report Layout may contain multiple pages with different layout
and different content on each page. Pages can be of different sizes and
formats.

o Repeater page. The Repeater page in a Report Layout repeats content
on as many pages as necessary. E.g. a very long crosstab may need to be
repeated (continued) across multiple pages to show all the data.
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If necessary, you may want to visit the Page Settings dialog for setting page size,
orientation and margins.

@ Page settings

D. = .

| age Page size Al <
Orientation ® Portrait () Landscape
Custom size O

3
e

Save custom size

Margin guides Custom margins “
Top 0,53 Bottom 05
Left 0.3 Right 0.5

Save custom size [

OK Cancel

On the Layout Help tab, you can also enable the Ruler, and now your report, in
Design mode, may look like this:

— J.-_)-.) T L . R D T o P e _,,,.‘_-..I.-— -

Page header and Page footer

Everything you add on the first page of your report layout will be repeated on the
following pages — unless you specify that is shouldn’t. More about that, when we
look into repeater pages.

Page headers and footers would typically be added as Layout boxes with text,
dynamic content or images.
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o |0

Dashboard Report
Layout Layout

Design

Tools View -

B

Page
Settings

m0on /\/ EMEHU {:}F‘Iaceholder ES?’
EOO0o0

[ J=R=N:] llll

Text Tile b KPI4
Crosstab  Charts IE = EL%X D e b @/
-

-

Create a new text box

Y Y e~ S T

In this example, we are using the Caption and Subcaption fields of a text box to
design the report header:

B®| Layout

| Properties

Layout

Trigger

Caption

Caption font

Subcaption

Subcaption font
Text scaling

Text alignment

ISE OVEr
o ——inn.
P P il

Monthly report

Repart run: 2/4/2019 10:43 AM

Add trigger

Menthly report ®
{1
Segoe Ul - 24 pt [N
?
Report run: {$Date} {$Time}

None b

P L st

The Subcaption is made up from a mix of fixed text together with dynamic text.

The dynamic content dialog offers a number of System variables that may be
quite useful for report headers or footers:
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System variables

{} Dynamic content

Current date Identifier

Current time
Docurnent - Title L‘\’
Document - Last edited by
Document - Criteria explanation
Trigger - Document title
Dynarnic date origin

Cube processed date

Cube processed time

Current user

Page number

Total number of pages

{$Time}

0K Cancel

To add an image, e.g. a company logo, you will also start out with a Layout
object, which you will then turn into the Image layout type and then add the
image from a file browser.

Layout

TARGIT
courage to act
Layout
Trigger Add trigger
Image TARGIT_LOGO jpg *
Image size o

Image placement Center M

Center b

- #;_.f F ‘r»-—'«dg_us?,uﬁh e ‘__-_,-_L P fh____,'“ L_.f Vo r_ﬂ_’w- )

The report’s header and footer may eventually become something like this:
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Monthly report TARGIT

Report rur 24/2015 10:51 AM courage to act

Pt .\_‘f‘_\‘_\h‘“!——‘-_‘“ ,______,._F_- e UL B

here are ne global criteria Page 1of1

In the footer, two text boxes have been used — one with a criteria explanation
dynamic element, and the other with page and page total/ dynamic elements.
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PDF Output

If we furthermore add a crosstab to the area between the header and the footer,
we would end up with something that might be a complete report.

Monthly report TARGIT
Report run: 24,2018 1:40 PM courage to act
+ B

ALRO - X
- : =,

Notice that if you add a crosstab that is bigger than a single page, then the
report will automatically add the necessary additional pages in the output.

The TARGIT client does not offer an option to preview a multi-page report — you
will only be able to preview the first page in Consumer mode. However, hitting
the Print to PDF button in the mini menu will immediately produce and present a

PDF file with all pages.
— X

YYEQ 'ﬂ'@'

Print to POF (Ctrl+P) |

\’,.—-,_...--- ./________-__ f- T TR Ty v
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This is what the report might look like in the resulting PDF file:

prilFC3.pdf - Adobe Acrobat Reader DC

Home  Tools pri1FC3.pdf x

B ® 8 =2 Q

Monthly report

Report rum: 2/4/2019 1231 B

@

@

1

r2

A ®O@ - BP
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Monthly report

Report rur: 2/4/2019 1231 B0

B 7
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Repeater pages

Total Asia Europe _North America Total Asia Europe _North America
Total $18254155213  $44397608.43  S10644733678  $31.696.60631 — TSHIRTS Sosswell Blue L s348.039.48 59637735 19636013 55520600
— JEANS Total 49598504879 $20177.380.14  $5948307022  $16.324596.42 Basswell Blue M $1564887.13 $54307178 srTTetas $263.13820
Levis 501, Black $1.622.074.04 30385343 08283622 £335.38240 Basswell Grey L $2678283.09  $1356204%  S11S37ISST 516025260
Levis 507, Blve $1221490393 13085 seTmeses 227797635 Bosswell Sand M $s607665.12 5201348505 528327488 576146019
Levis 501, White $1836.586.10 S574028  $107664055 520052260 Sosswell Sand S $14670.00 5645600 sa21400
Levis Bive YO $1.846.966.84 Sa2481988 116773645 $25441080 Bosswell Sand XL $1.091.363.54 s2s2a7578 se65 16972 17372808
Levis Lime XL $937315496  $225553216 5301373 $181433548 Basswell White L sa14838.22 510373850 soTs2aL 52357100
Lewis 502, White $1810332099  $LSTRESAAR  S1II2608Z  $279976623 Bosswel, White L $438620135  SiSaLIsI2e 218267758 62224255
Marlbore Classic, Brown $2740954627  $sa00765  §17S0300854  §a45647207 Levi, Biacke L $16,967.20 (51553280, 2500700 590100
Merlboro Classi, Sand $2357846765  SASATTASST 51433638883 3409373280 Levis, Blacic XL $7.692.00 5760200
— SHIRTS Total $2913523101  $5898643.03  $1593978976  $7.29679222 Levis Biue L $345.899.40 55003280 21784140 7800520
Boss Casual, Blue L s62.685.92 2008102 §3370400 Levis, Bue s $379422690  S19@1%38 197193108 ssau 16644
Boss Casual, Blue S sm3TLTs (s218200) s2670772 s1s028802 Levis, Biue YL ss9.170.12 7228000 520649600 se030412
Boss Casual Blue XL $11080.44185  $247314538 5556680248 $304040359 Levis, Lime M 23100888 4725760 s1z803932 53571106
Bass Casual Sand M s2922.152.11 $6369368 166080732 562265115 Levis, Sand L 5203235347 SSSATT  $118148022 520890448
Bass Casual Sand § 38281547 $36.24000 21627787 $13025760 Levis Sand 5 $406250260  SL1BATSGI0  S22701%084 560797586
Boss Casua, Sand XL 352140 sa827072 $19141088 50384000 Levis, Sand X s150546.71 12303071 120800 1363200
Boss Casual White M 846468438  $145203412  SS14454460  $136708562 Levis, White M $504691836  $168641370  $279106361 5850,44101
Bass Casual White XL $5504098.13  $125154015  S200207807  $134957086 Levis, White M 600 $1538.205.64 $50652061 87136601 516030911
— T-SHIRTS Totel $5638075696  $18230.100.63  $30765.88440  $7.984773.87 Levis, White XL $3799.483.92 S65004108  $238728113 $752.161.71
Armani, Sand L 22365633 8803655 528901138 $47.70840 Marlsoro, Whits L $438336508  SL03344155  $266610047 568272506
A, Sand's $406460876  $136310071 5204025004 s661.208.11 ~ UNDERWEAR Total sa0513.37 $91.47857 525859240 59044240
Armni White L $6972.00 3697200 Armani, Boxer Grey L 5203.976:60 $3586500 $12562300 $a248800
Armeni, White 5 sa33.77RT saaterel 20782750 s47.75260 Armari, Boxer Grey X 23653677 55561357 $13296850 84795440
Armari, White XL s362876.04 s201100 26030704 52065800
Boss Casual Slue M $14040.00 $1404000
Boss Casual Grey M $176835251 ST 105 380507051 §175.18637
Bass Casual Grey XL 72263613 522930088 43150737 56182793
Boss Casual, White M s178.278.00 17827800
Bss Bk M $45,233.00 1645200 1897700 5080400
Boss, Black XL $372642459  $126072980  §174454820 §721.14660
Boss, ey M $1176677.51 sa1716172 356014843 $19036736
Boss, Grey XL $1.055.739.31 su838274 556879956 511855680
Boss, Grey X0 488319 sase310
Bosswell Black M 5438940 438020
Basswell Black 5 $1.097.50417 31312860 364933357 §135.04200
There are no globa crera. Page 102 There are no global ceria. Page2of2

As we saw from above, the report layout will automatically repeat (continue) a

crosstab on the following pages, for as many pages as necessary to show the full

crosstab.

As you start to insert other objects in your report layout, you may need to
Customize repeater page. If you don't, all objects on the first page will be

repeated — and usually you don't want that.

Page 114 of 155
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Page properties
Hide page
Duplicate page

Mo @ “,

Customize repeater page

In this example, we have added a column chart to the first page. If we just used

I
L

SR e

the default repeater page functionality, the (same) column chart would be

repeated on every single page.

Maonthly report

TARGIT

courage to act

o
2 O R R e
Qf Q: Loi} Q2 Q3 Q4 al Q2
017 201
Total
Total §182.541,552.13
——t JEANS ‘Tgbg___ . $95.985,048.79
AR o

S44397.60843  5106,447,326.78
‘myu.m $59,483,070.22
e n B

[ - o
fox] & al Q2 @ &
2019
Asia Europe North Americal

$31,696,606.91

$16,324,538.42
e

However, we want the column chart to appear on the first page only, so, on the
customized repeater page we will actively remove the column chart so that only

the crosstab will remain:

*| [Monthly report TARGIT
Repart rur 275, S courage to act
& Total Asia Europe North America
Towl S$1B2541552.13  SA4397.608.43 S106.447.33678  531.696.606.91
JEANS SS5.985.04879  S20177360.04  559.483070.22 51632453842
$1.622,074.04 308283322
£12.214,503.93 LRI
§1,836,566.10 $1.076,64055
$1.846,566.84
$9.373,194.96
$18,103,328.99 §11727,682.27
527.409.546.27 1750388654
o $23,578 467.65 $4347725.87 31203608288 § 73280
SHIRTS Total 52013523101  SSA9BEA003  SIS53078976  $7.286732.22
Lns Casuzl Blue L 363,665.92 szpzatiz 33370480
s /ﬁ s P TG | T gl
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When printed to PDF, it will look like this:

Monthly report

Report run: 2/4/2019 1245 PM

TARGIT

courage to act

Monthly report

Report run: 2/4/2018 1246 PM.

TARGIT

courage to act

Total Asia Europe  North America
—T-SHIRTS Armani, White 5 S433TTLTY $88.197.61 $297,627.50 $47752.60
Ammani, White XL §362.876.04 $72011.00 $260307.04 $20658.00
Boss Casual, Blue M $14.040.00 $1404000
Boss Casual, Grey M $1.768.352.51 $787.195.62 380597051 $175,18637
Boss Casual, Grey XL §722636.13 522030084 $431.507.37 $61827.93
Boss Casual, White M $178.278.00 $178.276.00
Boss, Black M 545.233.00 $1645200 $18977.00 $9,80400
Boss, Black XL $372642469  $126072080  $174454820 $721,126.60
PR S . Boss, Grey M SLITEETTST $417.16172 $569,148.43 $19036736
RN AR & Boss. Grey XL $1.055.739.31 31838274 $588.700.66 £118556.50
~D“ 'ﬁ"\ & -Lﬁ“’ 1,5’ & s® Boss, Grey XHL $4.883.19 $4883.10
Bosswell, Black M $4389.40 $4,389.40
Total Asia Europe North America Bosswell, Black 5 $1.087.50417 $313,12860 $640.333.57 $135,042.00
Total $18254155213  $44397.603.43  $106,44733678  $31.696.606.91 Bosomell, Blue L $348.039.48 59637735 $186366.13 §s5206.00
— JEANS Total $95.985.04879  $20.177.380.14  $59.483.070.22  $16324596.42 Sosswell, Blue M 5158438713 $54397178 $777.781.15 26313420
Levis 501, Black $1.622.07408 $303853.43 98283822 §335,382.40 Bosswell, Grey L $267828309  $133628482  §115373557 $168.252 80
Levis 501, Blua $12.214,903.93 $3,153,08350 $6.783,843.08 $2.277.976.36 Bosswell, Sand M $5.607.665.12 $2.013.456.06 $2832.748.86 §761,460.18
Levis 501, White $1.836.566.10 S46TADZBG  $107654055 s2e2.52268 Bosswell, Sand § $14.670.00 $6.456.00 821400
Levis, Blue XL $1.846.966.84 $42481998 3116773646 $254,41040 Sasswel, Sand XL $1.09136954 $25247574 $565.150.72 7372000
Levis, Lime XL $9.37399486  §2285532716 4530330732 §181433548 Bosswell, White L s41483422 510373850 $23752080 $2337100
Lewis 502, White $18.10332689  S35TSESAME 11760827 5270076623 Bosswell, Whita XXL $438620135  S1SB11B124  §21826775 sE2230256
Warlbors Classic, Brown $27.40954627 544007765 §1TS0300654  $445647207 Levis, Black L $16.967.20 $15.633.80) $26607.00 $599400
Marlborg Classic, Sand $23.578.467.65 S4SATTASET  §1433698888  $4093.73280 Levis, Black XL §7.692.00 §7.602.00
~ SHIRTS Total $29135231.01  §5.898649.03  §15339,78976  §7.29679222 Levis, Blue L §345.399 40 35003280 $217.841.40 g78.025 20
Boss Casual, Blue L $61.685.92 $20081.02 $33.70490 Levis, Blus S 53.794.226.90 $1.288.129.38 $1871.831.08 $524,166.44
Bass Casual, Blue 38387178 152,184.00) 22670772 §158,258.02 Levis, Blue XL §359.170.12 $7228000 $206.496.00 $8030412
Boss Casual, Blue XL $11.080.441.85 S247314538  $556680240 5304040398 Levis, Lime M 231.008.88 $47257.60 $1a8.080.32 3571196
Bass Casual, Sand M 292218211 $63860364  $1.660807.32 $622,651.15 Levis, Sand L $2.032.353.47 $64192877  $948148022 $208944 48
Boss Casual, Sand § §382.815.47 43624000 $216.277.87 $130,207.50 Levis, Sand © $406292260  SLIBATSEI0 227010064 8507075 85
B CrwaSanc N 33352100 4827072 ST $03.22000 Levis, Sand XXL §150.546.71 $123.83071 §12.984.00 $13632.00
Boss Casual, White M S8.464.64438  $1452934712 $574464460  $1867.06552 Levis, White M $S.04691836  S1E9641370 279106364 §550,42101
Bass Casual, White XL $5.50409819  $125154016 5290207807  §1.34057096 Levis, Whits M 600 51,528,205 64 506,520 61 87136691 $160308 11
— T-SHIRTS. Total $56.980.75895  $18.230.10069  $30.765.88440  $7.984773.87 Levis, White XL $3.799.483.52 $66004108 238728113 §75216171
sl §423.65633 38693656 (LD $47.708.40 Maribore, White L $4.383,365.08 $1.033.44155 $2.666,106.47 $663,725.06
Ammani, 5and § SAOG460B76 5136310071  $204025004 se61.24811 — UNDERWEAR Total §440.512.37 $91.47857 $258.592.40 $30.442.40
Amani, White L $6.972.00 $6.972.00 Amani, Boxer Grey L 5203,976.60 $35,865.00 $125.623.60 $42,433.00
There are no global criteria. Page 1013 There are no global eriteria. Page2of3
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(Screenshots and exercises are based on version 2019.0 demo data. If you are working on an earlier or later
version you may need to add or subtract 1 year to achieve similar results.)

Task 1:

Create a report like this.

From the Internet, download and insert your own logo in the header.

Country and Product report

Report run: 2/22/201% 2:23 PM
Repart rum by: FINKNNMFHOR T8\ Administrator

Your Logo Here

Country and Product report

Report run: 2/22/201% 2:23 PM

Repart rum by: FINKNNMFHOR T8\ Administrator

Revenue Customer Country Product Group Revenue Profit Profit Margin
Japan = JEANS 2,504 303.06 134182488 4620
1562, M e/"\\ 2 +SHIRTS BST66231 42117881 4234
/9 _E\ " Bf + T-SHIRTS 2,841,067 62 133056542 4712
/ \3/:\\5/ + UNDERWEAR 19,768.57 1005644 50.87
Asia 2.5M
B = — Reverue Malaysia Total 520485048 282571520 5247
®
.N\:rh America rofit + JEANS 216206010 112147460 5187
4 SHIRTS 540.773.00 9596558 5473
T T T T T T
F @GP P F PR P + T-SHIRTS 258206338 1.408.271.11 5454
Mexico Total 1,050,506.18 T55,893.74 T34
o a2 @ +IEANS 42130508 32758168 37
B + SHIRTS AT 16554 12024773 7551
- + T-SHIRTS 455954 56 30306433 G647
Customer Country Product Group Revenue Profit Profit Margin
Norway Total 1,092,814.73 T31,008.10 &6.51
Total Total 47,T72,958.96 27,418,004.38 5739
= JEANS 42340870 29490604 G965
Canada Total 143821184 &38,143.27 5828
+ sHIRTS 251,051.53 160.351.77 G842
= JEANS 54014630 28R63TSI 52,66
4= T-SHIRTS 438,054 50 TEIN2G G254
+SHIRTS 43686448 a344043 6117
Partugal Total 171507765 1,135,855.71 6623
= T-2HIRTS 45320106 25605631 56.50
+ JEANS 73652085 48512420 6115
Denmark Total 3,462,587.37 2,192,366.23 6332
+ SHIRTS 2604244 TSLET0E4 G754
+ JEANS 173271345 112795256 65,70
+ T-SHIRTS 4574356 S1245765 &0.72
+ SHIRTS BLIATISE 53710750 G217
+ UNDERWEAR 677040 470253 G5.46
= T-SHIRTS BEE 990,96 52726577 &0.89 _
Spain Total 4,523,926.92 2,621,305.43 5784
Framce Total 4,237.764.T6 2,848, 950.26 67.23
+ JEANS 320785325 159127520 G207
= JEANS 2ALE 20063 166085558 6782
+ ZHIRTS THA3052 2745754 167
+ SHIRTS 52677901 35546609 G7.48
+ T-SHIRTS 57323555 34533085 G0.24
+ T-EHIRTS 126577702 BELE345E 65.78
- UNDERWEAR 12,363.60 478185 T5.46
Germany Total 2,855,469.82 1,640,882.51 57406
Sweden Total 1,984 65416 1,231,787.36 6206
= JEANS 1IT4541.62 T26,75332 6188
+ JEANS 3 504 45 56404552 G306
+ SMIRTS 7303820 5225447 7154
+ ZHIRTE Sz toa42 40,1330 G170
+T-SHIRTS 1,607.805.00 BE1A7417 5360
+ T-sHIRTS S00.821.30 26657403 5239
Italy Total 6,597,657 56 3,943,342 86 59.77 ~
United Kingdom Tortal 193294224 1,397,779.86 20
+IEANS 3,829,483 20 234075006 6114
+Jeans 1.334,847.91 STi427a2 TLIT
4= SHIRTS ST4801.TS 58563312 50.08
= SHIRTS 33510360 280.850.06 71487
+ T-SHIRTS 177707001 1,006.382.06 5667
+ T-SHIRTS 26295073 8550268 To.54
+ UNDERWEAR 17.282.60 S976082 5768 .
United States Total 4,973,980.56 2,137.367.5% 4287
Japan Total 6 k2200250 3,113,629.16 4101
+ IEANS 2857.575.14 118334505 4453
The following global criteria affect the objects: The following global criteria affect the objects:
- Time YQMD must be equal to 2018 Page 10f3 - Time YQMD must be equal to 2018 Page2of3

Save it as Lesson 8 Report.
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Lesson 9: Templates

The report we just created, especially the layout of the header and footer
sections, might be a candidate for a 7emplate.

Before we save the report as a template, we should probably remove irrelevant
objects. Template irrelevant objects would often be the data objects, such as the
charts and the crosstabs. After removal, we should end up with a report with a
header and a footer section only.

Monthly report TARGIT

Report rure 24/2019 10:57 AM courage to act

s _.__r'"‘_-"‘_"""""‘“‘rﬁ_‘- ._-_J"—""' UL B o

here are no global criteria Page 1 of 1

Bear in mind that objects you remove from a page isnt removed from the
document — unless you go to your list of Unused objects and delete them from
there.

Unused objects (2 ) - i
££i2 ObjectS . Py
11, Objects X Delete |\ |imers
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At this point we are ready to save it as a template. Notice the Save as template
checkbox at the bottom of the Save document dialog:

Save document

Select a location and filename

DDI

|

select location: | B > M Shared > [l Templates

Filename: ReportbdPortraitTemplate

Description

or save to file location

Save as template Save Cancel

Page 120 of 155 TARGIT Fundamentals
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Also, notice that you might want to create a special 7emplates folder for storing
this and any future templates. Once you store your templates into a specific
folder, you will also need to go to the Open tab and right click the folder to Add
the folder to templates.

) TARGIT
File Design Tools View
Open
# Pinned fold
_ nneaioleers M Shared > [l Templates
|-] Bookmarks Marme Description
A Shared
|‘- Anawsis Examples o documents in selected folder or active data filter hides documents

[ Chart Examples
[ Report Examples
[ Storyboard Examples

SN N N A AN TN TN e

[ Templates
{ Cut
A Personal X .
B Copy
Popular ﬂﬁ Paste
4D) Recent > Remave
_ Rename
[E3 File location C) Refrash
[E3 Create Folder
#  Pin Folder
A Add folder to templates My

g

TN PN i ’-A..IJ g b mtan, P i i A e

\
\

This is necessary to make the folder (and it's templates) available when you
create a new document.

) TARGIT

fe e s e /
New 4
1
4
4
- - F 4
Standard templates Recent templates lemplates {
4
Blank dashboard g Report&dPortraitTemplate ?
° ° L
L4
~
Blank rt
e 1
-
[ ] <

bR e Bt il sstnnstimoi  p oo _p—— PR I WV S e
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Placeholders

A Placeholder object is an object you can add to a document with the purpose of
later replacing it with another object — e.g. a chart or a crosstab.

-
") TARGIT

File Design Tools View

(

mooa Vienu | iPlaceholder ider /
@B @9 @ EEEE :i;i E:E:I‘:cx ﬁ'prillel*::r:li ESld f
1

Dashboard Report Page Crosstab  Charts Create a new placeholder
Layout Layout Settings M M

N T it bttt I ._,.__f,._..pm-u-/

In this way, a Placeholder object works very well with templates. You can
designate an area in your report that should later be replaced by a chart, a
crosstab or any other type of object.

Monthly report TARGIT

Report rum: /52018 12:39 PM

= courage 1o act

&

X

N / Sy vr_’ Y T J_,P"'"‘H- ——

\,'\'\"“*-' AR A

Note: For the template, consider if any of the Placeholder objects on the parent
page should be repeated on the repeater page.
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Later, when creating a new document on basis of the template, and you need to
replace the Placeholder with a data object, simply select the Placeholder object
and then add the object of your choice.

‘58 A~/ Ewenu
B

Recent

Eolum Column chart

==
£ i b
=

1 Scatter

+ Map

TARGIT Fundamentals

{iPlaceholder  [F)Slider
E:II IETE:-::}:C:-: DTllebc:-: @')KP\
Charts

—

e @

Add file Data
Discovery

Align  Distribute

[ Bring to Front

rDSend to Back

7
¢

1
o

Monthly report
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+

Y N e x-r.‘--.-.o-’_rd -

14

=3

>

'd
7
/
rﬂ
{

£

1
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Exercises Lesson 9

(Screenshots and exercises are based on version 2019.0 demo data. If you are working on an earlier or later
version you may need to add or subtract 1 year to achieve similar results.)

Task 1:
Open the report you created as part of the exercises in the previous lesson.

e Replace graphs, crosstabs etc. with Placeholder objects.
e Add a front page with Report title and logo.
e Save it as a template.

Template front page, main page and repeater page:

($Title} ($Title}

{$Title}

Report run: 2/25/2019 9:33 AM

Notice that some of the objects are | £ Object list
unique to some of the pages, while | current page (7) .
other objects are reused across [12] Header - Title .
multiple pages. |E| Footer - Criteria explanation &
|E| Footer - Page number E
|:| Logo placeholder @
|:| Graph1 placeholder a0
|:| Graph2 placeholder L)
|:| Crosstab placeholder F)
Other pages (1) -
|E| Front page - Title

Page 124 of 155 TARGIT Fundamentals
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Task 2:

Use the template to create this report:

Lesson 9 Exercise TARGIT

Rport run: 2/25/20189 1055 AM courage to act
Repert run by: FINKNNHEHOR 268 Administrator

et Margin lesa>70 Wem<so Profit Margin
e e United Kingdam
Fomes
Horway-
o
P
i
P
o
. ey
Lesson 9 Exercise R
+ + +T- +
Report run: 2/25/2019 10:55 AM == . e T S
P am e oan s
b e Tom s
N an e ow e
e it na 52
i G wn aw an
Juniper Pesbody 7944 7044
- Kermie w o nzs
i Wt ww s own ase
TARGIT SmoEm ot s
[P e an
courage to act Mecheide Wans 818 e
P e o
Cpon et na o
Begena Wilder 7838 38
oot e nm ome
S i we am oms an
v un b2 ons e
et e w
f—e e an e o wn
PO o0 oo
PR . -
P ww wm oam e
The following giobl criteria affect the otyects:
T iyt st o
i Vo e et o018 [

Lesson 9 Exercise TARGIT | lesson 9 Exercise TARGIT

Report ru: 2/25/2019 1055 AM courage to act Repart un: 2/25/2018 10:55 AM courage to act
Repord rum by FINKNNHENOR 1261 Adminitrotor Agort run by: FINKNNHEHOR 26\ Administrator
Total  +JEANS _ +SHIRTS __ +T-SHIRTS + ' Total  +JEANS _ +SHIRTS _ +T-SHIRTS )
France Bres Forster T390 7373 Tem 7251 insty Baret Formter Preny 652 535 6104
Charity Carmichael (el 7571 Fira Tellaright 7288 728
Fira Telhright 7500 7500 Fortunata Crawford 225 6735 e 637
Fotunato Crawford szae 205 o108 276 Jossika Thormton 6404 459 am
Jessica Tharntan 676 w76 Justen Cartwright saon st s024 an aa
hunipesr Pastody 7888 7488 632 Keren Rose 81 5
Keren Bose ™08 0 a1 Madlina Hewit 7398 7216
Luitpoid Whyman 86 T4 2 am Maggie Wamen 87 ) 78
Maggie Warren 621 7821 Mechilde Wats 7847 m
Opsine Wbzt 7820 20 Nicslle Brambie 3403 )
Bhetta Farker 30 738 Opsine Webster 7358 T
Verda Heath 416 REETT) Ta02 [EY Fegena Wider s 41
Ve Ferguson Toas 715 nm w1 Bhetta Parker 7488 486
Germany Tatal 5746 e .54 5350 Sanjoe Wialton 5796 591 saz7 sesz
Avaro Bernett sss sa1s 50 Savannah Morell 7996 Tos6
Annunzista Singh suoe 08 Ve Ferguson 5454 sats sam an
Baret Forster 025 nm w708 Norway Total 691 s a2 6284
Fira Telaright 808 703 Arnunzista Singh 7681 Tem
Fortunats, Crawfond 247 241 Arurs Bohon 7058 7058
lessics Tharmtzn 6221 066 50 12654 Bamet Formter 6804 eass [ T8
Junipes Pastady 7578 74 Fira Tellright 748 T4
husten Cartwrght 217 - 231 Fortunata Crawford o7 e60n 6535 e
Keren oz 808 753 Jexsia Thormten 2167 12187
Luitpoid Whyman 610 906 [ Keren Fose 7485 n 7ss6
Madelina Hewtt 7687 a1 Madlina Hewit 7436 7436
Magge Warren 521 2 a0 Maggie Wamen 7505 508 e
Nicole Bram e 8 7751 Nicslle Brambie 781 51
Opsine Wbzt T8 8 Opsfine Webster 7637 37
Rsgena Wikder 688 7688 Pagena Wilder 7318 T8
Rhetta Farker sz s an Sanjoe Wiaton e % 712 s
Sanjeev Watton 6206 wn e Savarmah Morell 7833 3
Shukriyya Burrous s s Shukryyo Burrous 7556 7556
Verda Heath 210 7210 Verda Heath 7635 s 7557
Ve Ferguson sz Cry 420 244 Portugal Total sz s 184 a2 66
sty Tatal serr s w08 687 168 Ao Bernett g7 sast @6
Arnunzista Sirgh s 15653 Ers Bamet Formter 7452 28 Tse
The following global criteria affect the objects: Th following globol criteia offet the alects:
- Customer Territory st be equal to Europe ~ Cstommer Teritory st be equal to Europe
- Time YQME must be equal to 2078 Page3cis - Time YGMD must be equal to 2018 Pagedof &

Save it as Lesson 9 Exercise.
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Lesson 10: Scheduled jobs

All the documents you create and save — whether that is a dashboard or a report
— can be opened by an end-user with a TARGIT client. In this way, the end-user
can work interactively with the opened document.

However, sometimes you just need to be able to send the information to the
end-users. Reasons could be that the end-users prefer it in this way or that the
end-users don't have access to TARGIT. Furthermore, it could be a kind of formal
information that is required to be distributed on a regular basis.

For that purpose, TARGIT can work with Scheduled jobs to automate this type of
information distribution.

To set up a scheduled job for a document, first you will need to save it as a
document. If the document is saved and open, you can go to the File menu to
Add Scheduled job.

'—_, TARGIT - [Personal / ReportFromTemplate]

File Design Tools View /
— * BBl - — =

BREEE y

Document Bookmark Save Saveas Print Scheduled Add L

{3 PowerPaint e Jobs l’\\ﬁ «

{

Monthly report '

Report rur 25,2019 1:33 M J

f

{

!

u/___‘_._____J/——._...f — e P e P '_/“" g gl o g g

One of the central tabs of a Scheduled job is the Schedule tab. Here, you can set
up when and how often a document should be distributed.
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Schedule

C o~ }
Schedule Job
Specify schedule information

(® By time (cube process optional)

20-04-2019  ~| [JEndDate:

(D On cube process
Start Date:

Start Time: 0G:00 = | Repeatevery |1 | [hour(s) until |13:35 =
Repeat every: = | month(s) ~
Specific day: The | 1st ~ | | Menday ~ | of the month

Only run when All of (no cubes selected) have been processed

By time (cube process optional). This is the default setting by which
you simply specify when and how often you want this job to run.

On cube process. Choosing this option, you will also need to select at
least one cube that needs to be processed before the job will run. Click
the text line “(no cubes selected)” to select one or more cubes. The job
will run every time the cube is processed.

Combination. You can also select the “ By time” option and the “Only
run when All of selected cubes have been processed”. In this way, you
can prevent a scheduled job from sending out a report if the cube hasn't
been processed (i.e. data hasn’t been updated) since last time the
scheduled job was run.

The Formattab lets you decide the format of the scheduled job’s output. For
report layouts it will typically be a PDF format, while for Dashboard layouts it will
be a graphics format (like a screenshot). Notice the "Use variables” option that
will add variables such as dates and timestamps to your file names.

Format

Page 128 of 155

lall lala}

[
Schedule Job

Specify how the output should be formatted

Filename: Monthly Report Sa | Use variables

Sn: Job name

Sb : Batch element

Sa : Date (YYYYMMDD)
St @ Time (HHMM]
Su: User name

S8l : Language

§5:%

Format: PDF document (.pdf)

TARGIT Fundamentals
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On the delivery tab, the most commonly used option will probably be "Send by

email”. You can add multiple email addresses in the “To” field — just separate
addresses with a semicolon.

[ T —~
E Schedule Job

Specify how and where the output should be delivered

(O Export to folder: Default
(® Send by email:

Toe |cfc@ccmpan}-‘.ccm v|
Subject: |I‘v'1c:nthl3-' Report |
Message:

Delivery L :
= [ Include criteria information

[ Include link to document

[ Include job properties link

The other option, "Export to folder’; is a way to update or archive a document on
a physical hard drive rather than sending it by email.

[~ 1] —~
slal=Te Fatl Fa o
E Schedule Job

Specify how and where the output should be delivered

(® Export to folder: Default
(O Send by email:
To:

Subject:

Message:

The “Default’ option you may see there will likely point to the

C:\ProgramData\TARGIT\ANTServer\Exported Reports location on the
computer where your TARGIT server is installed.
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You can add more Folder Export options from your TARGIT Management client.
Just keep in mind that the folders you add from there will be folders that are
accessible by the TARGIT Server. To make sense, these folders should often also
be accessible by the end-users.

|{3}‘ pcalhost - TARGIT Management — O
Export Folders
Manage export folders
@ System Name Export Folder
[ Default Ch\ProgramData\TARGIT\ANT Server\Exported Reportsh
9 P P
Setup
—
£ Connections
|E_="-' License
.ﬁ Logins
@ Language {3} TARGIT Managerment - Export Folder Properties — x
— Di i MName: |Rep0rt Qutput Folder
= Decorations :
‘[";5 Export Folders Folder: [ZATARGIT Output
n Security Cancel
e S .
M’J*,‘er“‘“’“rA ,..--&-._..-_,ﬁ- ’_‘*—’J"HJ .

When the scheduled job settings have been completed, you may choose to open
your list of scheduled jobs:

i3 Scheduled job X
@ Scheduled job

o The scheduled job was created successfully

Open scheduled jubh Close

TARGIT Fundamentals Page 131 of 155



TARGIT

courage to act

From the list, you can see job status and you can edit jobs etc. Furthermore,

right click a job to run it immediately:

L
]
vy
D
N
-
D
N
.
O
o
[

Type | Active Mame

® Monthly Report

Source

]

Run now I

BC X0

G
o

Syt

Open assolc’?gted file
Disable

Delete

Refresh list

MNew job

Show log

Properties

;
/

Last result b

(7) Not run yet J
1

-

S W o Y N S L f/

The output, if exported to the Default folder, can be found here:

] = | Exported Reports
Home Share View

<« v
Name
s Quick access
1 Desk # Menthly Report 201902035, pdf
esktop
‘ Downloads -
E] Documents -
=/ Pictures -
Exported Report:

. Local Disk (C:)
[ This PC

o Network

1item

» ThisPC » Local Disk (C:) » ProgramData » TARGIT » ANTServer > Exported Reports
Date modified

05-02-2019 14:23

- O x
(2]
~ O Search Exported Reports -l
Type Size
Adobe Acrobat D... 464 KB
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Batch scheduling

Batch Scheduling enables you to mass-distribute a report in different versions to

different recipients. Simply enable the Batch processing option as part of the

TARGIT
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scheduled job and select a dimension to be used as batch filter and potentially as

email distribution list at the same time.

The Batch processing will produce as many reports as you have dimension

members (except the ones you may have actively disabled). Furthermore, each

report will be filtered by a criterion matching each dimension member.

It is even possible to let the Batch Scheduled job send out emails automatically —

one email with one matching report to each recipient. This part of the Batch
process requires the dimension to be designed with an additional attribute
containing email addresses.

[ T -~
E Schedule Job

Export a copy for each member of a dimension, and optionally send email addresses from a member property
Enable batch processing

] Sales-u Salesperson» L Salesperson

(® Destination on Delivery tab only

Dimension:

Email to:
(O Member name (must be valid email address)

Members: [¥] Default A
[ Alvaro Bennett
[# Annunziata Singh
[ Arjuna Bolton
[ Barret Forster
[ Charity Carmichael
[ Fina Tellwright
[#] Fortunato Crawford
[ Jessika Thornton
[« Juniper Peabody
[ Justen Cartwright
[ Keren Rose
[ Luitpold Whyman
[ Madelina Hewitt
[ Maggie Warren

[ Mechtilde Watts
[ [ TSI A

Batch

oK Cancel

Notice: The Batch processing feature may require an add-on license to your
current TARGIT license.
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Now, let us improve a little bit on properties of the column chart that we added

to our report — to prepare it for batch processing.

Monthly report

Report run: 2/27/20719 5:08 BM

TARGIT
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o

Properlles

2016 * %U = =+ I“ ,’ ><

o \"’ ‘N’n \" :,:"tr“ ,\553 \? '\"’ ‘N'-‘é\ \" r_ﬁ'tr“ \555 ﬁbe \3\'} ‘g\ﬁ \7 r_,_."?“ \5:5 0 !\/} ‘{31. \)

o] Q2 Q3 Q4 Qi G2 Q3 Q4 ai Gz Q4

In the Title field, we will click the small black triangle to open the Advanced text

editor.

| Chart Title | | *® v

Comparisen line Measures

Column width |Medium

Valuel (Mo of Sales)

Open advanced text editor

Column stacking Side by side ~
e T e v S e Ve S

q.‘\r\ #\‘\ “

Furthermore, from the small black triangle again, we will add some New dynamic

content.
1 il Column chart
| Chart Title 1.6K
v
Lape :.
Measures
Dimension a
Valuel (Mo of Sales)
Measure axes < Mew lookup for Mo of Sales =
< New numeric value »
oo < New member text >
< New conditional text >
< New metadata =
< New dynamic content »

N A N AL A
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Here, we will add members from the Salesperson dimension, but only for the first
three members and with a standard text if that limit is exceeded.

{} Dynamic content

| Memibers 4 & DemoData Identifier {|SalespersonMembers }
b i@ Finance
Criteria > @@ Inventory Range Range v
b i@ Production
. ) - ﬁ Sales
Dimension Mame L Company Start 1
: I_ Customer . .
Measure name v [/ Product Limit 3 [ Ne limit
4| Salesperson
_ ) b = Manager Trailing text (@
System variables | Salesperson
i B Members = Limit o (Showing {SActual} out of {STy &
me
> i§P Social Analytics Members £ Limit
b iyP Weblog
0K Cancel

Initially, this should show something like this:

Monthly report TARGIT

Report run: 2/5/2019 2:06 PM courage to act

Alvaro Bennett, Annunziata Singh, Arjuna Bolton... (Showing 3 out of 24)

2K

-< '
£ N . e - .
FoF 2F F W B @S' o oF F Y g Vo oF

o

a n 4 y 2
W ‘-FQ YO 5 A = W ¥

al a2 Q3 G4 93] Q2 Q32 4 Qi Q2 Q3 Q4 ai a2 (o=] (o)

2016 2017 2018 2019
Total Asia Europe North America
Total 28,115 8117 15117 4,881
jﬂﬁ_-l Total 12,002 2,824 6,986 2,132
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Now, when we add a scheduled job (Export to folder), we should include at least
the $b (Batch element) variable in the file name:

Format

Schedule Job

Specify how the output should be formatted

Filename:

Monthly Report 5a Sh

| Use variables

Sn: Job name

Sb : Batch element

Sa : Date (YYYYMMDD)
St : Time (HHMM)

Su i User name

Sl : Language

§5:%

When we run this scheduled job, with batch setting on Salesperson members,
the output will become one PDF file per Salesperson:

H

« v

Home

# Quick access
[ Desktop

* Downloads
f::"| Documents

&= Pictures

‘i Local Disk (C)
[ This PC

¥ Network

Gitems

Share

Exported Report:

= | Exported Reports

View

~
Name

Monthly Report 20190205 Alvarc Bennett.pdf
Monthly Report 20190205 Annunziata Singh.pdf
Monthly Report 20190205 Arjuna Bolton.pdf
Monthly Report 20190205 Barret Forster.pdf
Monthly Report 20190205 Charity Carmichael.pdf
Monthly Report 20190205 Fina Tellwright.pdf
Monthly Report 20190205 Fortunato Crawford.pdf
Monthly Report 20190205 Jessika Thornton. pdf
Monthly Repert 20190205 Juniper Peabody.pdf

» ThisPC » Local Disk (C:) » ProgramData » TARGIT » ANTServer » Exported Reports

Date modified

02-2019 1416

- O x
o
v | O Search Exported Reports 2
Type Size
Adobe Acrobat D... 313KB
Adobe Acrobat D... 309 KB
Adobe Acrobat D... J10KB
Adobe Acrobat D... 315KB
Adobe Acrobat D... 157 KB
Adobe Acrobat D... 158 KB
Adobe Acrobat D... 315KB
Adobe Acrobat D... 312KB
Adobe Acrobat D... 158 KB
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One of the reports, the one for Jessika Thornton, will look like this:

Monthly report

Report run: 2/5/2018 217 PM
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Monthly report

Report run: 2/5/2019 2:17 PM
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Jessika Thornton

10
.
! I.I.I
gy
Pt
— JEANS Total 32
Levis 501, Blue 2
Boss Casual, White XL 3
Total 7
Armani, Sand 5 2
Bosswell, Black M 1

lllllg.

aen:“n“ia‘ba B
£ 50 #
urope Nortn
America
w0 2
20 4
2
s
s )
s )
s
. 1
E )
s
.
2
54 16
s )
2
:
s s
;
: )
)
2
.
2

— T-SHIRTS Bosswall, Black .
Bosswall, Sand M
Bosswell Sand XL
Bosswell White L
Basswell, White XL
Levis, Blue L
Levis, Blue XXL
Levis, White M
Levis, White M 600
Mariboro, Whits L
—UNDERWEAR  Total

Armani, Baver Grey L

Armani, Baver Grey X

Total

2

~

- &

Asia Europe North
America
1
4 7 1
1 1
1
1 s 1
1
1 2
1 1
E 2
1 0 3
1 2

The following global criteria affect the ohiects:
- Salesperson must be equal to Jessika Thomion

TARGIT Fundamentals
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The following global criteria affect the objects
- Salesperson must be equal to Jessika Thomton
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Exercises Lesson 10

(Screenshots and exercises are based on version 2019.0 demo data. If you are working on an earlier or later
version you may need to add or subtract 1 year to achieve similar results.)

Task 1:

Open the report you created and saved in previous lesson.

e Add Sales Manager information (dynamic content) to the front page.
e Create an alternative Export folder, e.g. C:\Report Output.
e Set up a Scheduled job, Batch enabled, that will send out one report per

Sales Manager every Monday at 10am.

I % | Report Output — O >
Home Share View hd s
“ v s ThisPC » Local Disk (Ct) * Report Output v O Search Report Qutput »
& Mame Date modified Type Size
» g Quick access
Manager Report Fina Tellwright.pdf 25-02-2019 11:05 Adobe Acrobat D... 725 KB
v [ This PC Manager Report Justen Cartwright.pdf 25-02-2019 11:05 Adobe Acrobat D... 560 KB
> [ Desktop Manager Report Maggie Warren.pdf 25-02-2019 11:05 Adobe Acrobat D... 402 KB
3 Documents Manager Report Parvaiz Bradshaw.pdf 25-02-2019 11:05 Adobe Acrobat D... 563 KB
> { Downloads
> ) Music
> [&] Pictures
> m Videos
> "i, Local Disk (C:)
> ;‘ Metwork w
4 items =
Manager Report: Fina Tellwright  TARGIT
Report run: 2/25/2018 1105 AM courage to act
Report - FINKNNHENOR 26\ it
et Margin lesa>70 Wem<so Profit Margin
Unied Kingdom
R
Porgal
Sweden
Dermmark
sy
Morway-
paly-
Manager Report -
o o o« a@ =
Fina Tellwright ay cuws cown aun +womd
Tota Totat o oz s n o
Demark  Tatal s o s cam
Report run: 2/25/2019 11:05 AM e s e
Joiper Peody om B
Litpokd Wingman easo s an 66
Opsine ebser 7538 2% w57
Begena Wilder 7839 7038
- Rhetta Prter s T 50
e— sz sz a1ss san
TARGIT e
Verda Heatn 80 7 22
courage to act france. Toul 7018 6138 7688 011
Avaro Berneet 800 00
Chasity Canmicharl o =
Fra Teluright 7500 0
Jessea Thormion 676 57
g Pakicy 558 i 632
Litpeld Wigman e res 7616 P
Opsine e 020 T
Rhens arker e1ss 39
Verda Heatn e omw 7802 328
Gomamy  Total cose wn a0 saa7
Avaro Berneet som sars 50

The following gicbar eriteria offect the abjects:
- Customer Terniory must be equal 1o fampe

- Salesperson Saies Manager must be equal to Fing Tellwright

- Time YQMD musst be equal to 2015

Page2of4
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Appendix: Export, Scheduled jobs and Monitoring

TARGIT offers many options for exporting data from the system, or for
monitoring data within the system.

In combination with TARGIT’s Scheduling options, you may then automate many
daily tasks.

Export to Excel

Occasionally you may need to work with data in a different tool than TARGIT,
e.g. in Excel.

You can do this directly, for the selected object, from the File menu.
Alternatively, right click the object to initiate the export:

File Design Tools View .
Zec R BERHRE&E I FE (BB @

Email
Analysis Bookmark Open  Save Saveas Print Document | Export E:-rc:l— scheduled  Add
o Wizard - Properties | Wizard @3 PowerPoint | Wizard ‘3 Xl Jobs v
Mew Document Export Analysis ! ExportTable Data ' | Schedule
= Time Mo selection v LCCHTpEn}-’ Mo selection i LLunomer Mo selection
Salesperson Revenue Revenue Goal 4 Goal Index
Arjuna Bolton 7.3M 3.2M A& 237.10%
Fortunate Crawford 32.6M 19.6M 4 166.38%
Mechtilde Watts 3727 W Define 148.83%
Fina Tellwright 936.1 £ Crosstab styling 143.38%
. o
Justen Cartwright 5.6 Agent y |139.35%
Maggie Warren 31 . 134.62%
Actions 4
Rhetta Parker 1.2 . R 134.34%
Keren Rose 18 oting 129.09%
Charity Carmichael 5814 Fdit P l1oa7ae
Regena Wilder 1.1 Data Include empty members
Vern Ferguson 32.3 Table 4 Reverse sign
" Madelina Hewitt 11§ Criteria 4 Regression 4

Juniper Peabody 398.4 Arrange » Export Export Wizard
Verda Heath 1.7H AN What-If En| Export to CSV
Savannah Maorell 1.3M 1.1M TTESHTE ua Export to Excel

; o
Opaline Webster 1.2M 1.0M 115.16% ‘B Export to XML
Annunziata Singh 979.9K 858.9K 114.09%

lezzika Thornton 1.5M 1.4M 113.3R8%

Both options will immediately open Excel with the exported data. If the selected
object is a graph, the crosstab basis for the graph will be exported.
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Scheduled jobs

Exported table data may be automated to run according to a schedule —e.g.

once every Friday. You do this from the File menu by adding a new Schedule:

o @

Scheduled  Add

Jobs | i B
Schedu Analysis
|§| Report
(=] Storyboard
" Table Data

L] MNetification l}

Note: Click the small black triangle to see all schedule options.

Schedule settings lets you choose the schedule you need:

@ Schedule Job

Specify schedule information

(®) By time (cube process optional)
(O On cube process

- er Start Date: 02-01-2018 ~| [JEndDater  |02-01-2018
Schedule Start Time: 13:00 = [ Repeatevery |1 - 'hours) until |13:58
Cor Repeat every: = week(s) ~

- Specific day: [ Menday
cliven [ Tuesday

[] Wednesday
Batch [ Thursday
Friday
[ saturday
[ Sunday
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Choose the desired format for the scheduled output:

@ Schedule Job
Specify how the output should be formatted

Filename: Simple Revenue Analysis | [] Use variables
File format
Schedule Format: M5 Excel [xlsx) V

(®) Preserve formatting
() Rernove formatting

N - [] Repeat dimension members for all rows/columns
[] Export all data objects to multiple sheets

f.l:

You can deliver the output to a folder (e.g. a shared Network folder) or to email
recipients:

@ Schedule Job
Specify how and where the cutput should be delivered

20urce () Export to folder: Default
_ ®) Send by email:
B To: |TheBoss@Company.com v|
Schedule Subject: |Frida)r data extract |
o Message:
Delivery

y Include criteria information

- [ Include link te document

[t}

[ Include job properties link
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When the scheduled job settings have been completed, you may choose to open
your list of scheduled jobs:

@ Scheduled job

o The scheduled job was created successfully

Open scheduled JOE Close

From the list, you can see job status and you can edit jobs etc. Furthermore,
right click a job to run it immediately:

@ Scheduled Jobs

Type | Active | Mame Source Last result Last run | Frequency Mext run Delivery

@  Simple Revenue Analysis Simple Revenue Analysis :?:' Mot run yet Every 1 week{s) on Friday 05-01-2018 13:00 TheBoss@Co...

Fun now
Open assuclﬁleted file
Disable

Delete

4 1ol

Refresh list
MNew job 3
&  Showlog
E Properties
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Another type of scheduled job can be made on basis of a complete analysis.
Simply open the analysis you want to schedule and click the “Add” button:

file | Design  Tools  View p— <
G A EEES e 2(@) 1
Export

[Elsteryboard Email
Analysis Bookmark Open Save Saveas Print Document | Export Scheduled  Add User
O Wizard - Properties | Wizard @3PowerPoint Jobs " [y [preferences
New Document Export Analysis Export Table Data Sehedule | settings
== Time No selection w | | Company No selection v | 1__Customer No selection v

Simple Revenue Analysis

courage to act

OR®@-

Revenue by Country Revenue by Product Group Salesperson Revenue Revenue Goal s Goal Index
Arjuna Bolton 75M 32M A 23700% A

e . . Fortunsto Crawford ~ 326M 195M A 16638%

~ ’? e - 24%, Mechtilde Watts I72.3K 2502K A 14883%

n

Fina Tellwright 936.3K 531K A 14338%
: Justen Cartwright 56M a0M A 13935%
£ . }_ R Maggie Warren 3m 23M A 13462%

= i Rhetta Parker 12M 850.5K A  13434%

‘ Keren Rose 18M 1AM A 129.09%

4 “ SHIRTS: 15.96% Charity Carmichael ~ 5819K 4520K A 128.74%

- Regena Wilder 1M 8526K A 128.03%

Ve Ferguson 323M 54M A 12695%
Madelina Hewitt 1M LIk A 12666%
) Juniper Peabody 598.2K 405K A 121.85%
Revenue over Time
Verda Heath 1M 1AM A 12185%
250M Savannah Morell 13m 11M 838%
200M . o jaay  Opaline Webster 12M 1.0M 15.16%
1som Lo Annunziata Singh 799K 858K 11400%
' T3M 00w ogw  113M o M woom MM t0sum : Jessika Thornton 15M 14M 13.38%
100M 78M  7am @ o
Sanjeev Walton 302M 27.0M ma22%
50M Nicolle Bramble 3555 374K 10235%
00 Luitpold Whyman 301M 29.6M 101.67%
at @ e o o @ (TR @ @ o @ @3 04 Shukiyya Burows 14Mm MW 9931%
2015 2016 2017 016 Alvare Bennett 34m MY sea%
Ready

With this option, every time the scheduled job is run, a screenshot will be
generated and send to the recipients.

Note: Whenever a scheduled job runs, fresh data is re-fetched before the output
is generated and send to the recipients.

Monitoring data

Notification Agents are useful when you need to monitor the development of key
measures. Notification Agents are scheduled to regularly check the current state
of the measure. The current value is then compared to the previous value, and if
the pre-defined condition has been met, the Notification Agent will automatically
send out an e-mail.

The user sets up the conditions for when the notification should be triggered and
how often the thresholds are checked. Notifications can be created from:

e Analyses.
e Scheduled jobs.
e Object Notification Agents.
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Monitor data from Analyses

In our Simple Revenue Analysis, we want to be notified whenever there is a
change in the revenue for our Salespersons. We have added a This Month
dynamic criterion to our analysis so it always shows data from current month.
Furthermore, The T-Shirts segment has been selected from the Pie chart.

The notification can be created by right-clicking the value in the crosstab with the
salespersons and selecting: Notify med when... / ... Revenue changes — increases
— decreases in this context, the context being the analysis with criteria and the
value that you right-click.

Salesperson Revenue Revenue Goal Goal Index

Vern Ferguson 347.8K 192.2K 4 180.99%

Sanjeev Walton 273.2K 133.0K 4 206.88%

Luitpold Whyrman 186.5K 262.8K W T0.97%

Fortunato Crawford K 3!

Barret Forster 13 W, Define

Justen Cartwright 10 Sorting »
Maggie Warren . Drill through

Opaline Webster 3 &  Actions

LTI | L

..Revenue changes in this context % |;| Motify JohnDoe@company.com when...

..Revenue increases in this context Add Intelligent Agent 4
..Revenue decreases in this context Comparison L
| Nicolle Bramble 1 e ,
Regena Wilder 1 Table »
Annunziata Singh 1 Object 5

Verda Heath 1
. Data 4

Mechtilde Watts 1
b

Jessika Thoernton 1 Arrange

% Criteria »
Mew ohject L4
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After that, a dialog box will open where the user can fine tune the notification.
On the first tab, the condition for the notification is set up. You can work with
relative changes as well as checks against fixed values.

@ Schedule Job

Specify the condition to trigger a notification

| Condition Source data

B DemoData 5ales Revenue
—[MTEemna ¥ Select measure to monitor
L Monitor each member of ..

Senera Notification trigger

When Revenue ...

) q ue
Lieliver increases

decreases

does not change

is greater than

is greater than or equal to
is less than

is less than or equal to
equals

is different from

On the Criteria tab, you can see the criteria for the analysis and the value for the
salesperson that you right-clicked. Here you can add and delete criteria.

@ Schedule Job

Specify criteria for the notification condition

B DemoData iy Sales
i 1 Product = Hierarchy:
|C'te’a * = T-SHIRTS
1/ salespersons] | Salesperson:
Genera % = Fortunato Crawford

12 Timer = Time:
% = This month

Stored criteria

On the General tab you can name the job that is created on the TARGIT server
when the notification has been scheduled and here it might be a good idea to
change the job name to something more specific than just Revenue.

@ Schedule Job

General options

Enabled
e Mame: Revenue
Genera Language: English (Worldwide) v
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Here we have scheduled the notification to be run at 8 am every day, except
weekends, but only if the Sales cube has been processed.

O~y /ﬁ
@ Schedule Job

Specify schedule information

(® By time (cube process optional)
(O On cube process

Start Date: 07-11-2016 | [JEnd Date:
Start Time: 000 -2 [JRepestevery 1 |hour(s) until

schedule Repeat every: < | week(s) b4
Specific day: Monday
T

W
Thursday
Friday
[ saturday
[ Sunday

Only run when All of (no cubes selected) have been processed

Finally, the
delivery information is entered. The texts in Subject and Default explanation are
nonsense texts and will be replaced with the true values when the job runs. You
can of course enter your own text.

Include notification context link, will insert a link to the analysis in the e-mail.
The Notification context shows the analysis. You can change analysis if you wish.

Include job properties link, will insert a link in the e-mail that opens this dialog
box.

@ Schedule Job

Specify how and where the output should be delivered

To: management@casual.com; nn@casual.com v
Subject: ®): "Revenue has increased by 150 (17.65%)"
Message:

- [#] Include default explanation

Delivery

"ATARGIT Notification Agent detected that
Revenue has increased by 150 (17.65%) from 830
to 1,000."

Include notification context link

Include job properties link

Notification context

If you want to send notifications to others than yourself, please note that the notification context should be a
shared analysis, since only you can open your personal analyses.

Analysis: % [ESIDocuments» M Shared » [ Sales» [Li] 4 Simple Revenue Analysis

[1 Do not display this notification in mobile clients

OK Cancel
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This condition “When revenue changes...” will now monitor your Revenue within
the context set by your criteria. Each time this Revenue is looked up by the
agent, its value will be stored and compared to the previous value that was
looked up. On basis of this comparison, it will be determined whether Revenue
has changed or not, and whether an email needs to be sent or not.

Notification Email
Now, let’s try to trigger a notification email.

Since these demo data aren't alive — thus they will not change — we will need
another condition to trigger the notification.

The notification that we created, will only check for changes in revenue for the
salesperson we right-clicked.

[ . -
Yj Schedule Job

Specify the condition to trigger a notification

| Condition Source data
DemoData Sales Revenue
¥ Select measure to monitor
L Monitor each member of...
Notification trigger
When Revenue ...

is greater than ~

3 Select goal measure
Monitor the trend of Revenue

This will open the Scheduled Jobs list, from where the new Notification agent will
appear. Right click it to run now.

O X
\O Scheduled Jobs
Type | Active | Name Source Last result Last run Frequency Mext run Delivery
Z " Revenue 1’7: Mot run yet Every 1 week(s) on... 08-11-2016 08:00 JohnDoe..
|° Run now .
By Open ef:c-:letkﬁf\le
X Delete
(5 Refresh list
(3 Mewjob 3
L&  Showlog
B Properties
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Since the agent condition is met (160,571.16 is greater than 100,000) the
TARGIT server will now send an email:

Revenue is $160,571.16 - Message (HTML)

Q Tell me what you want to do...
3.

fi x 2 Reply fFa Course/Attende... ¥ 7 5 Mark Unread P q ‘ )

52 Reply Al E->)T0 Manager - ==| Categorize ~ -
3@ . Delete LR E-@ - = g_ _ Move -EIH £ Editing Zoom = Archive Search for
9—) Forward Team Email M - ] * |* Follow Up~ - E-mail =  Sender
Delete Respond Quick 5teps ] IMove Tags ] Zoom SuperOffice ] -
13:55
Revenue is $160,571.16 -

A TARGIT Notification Agent detected that Revenue is $160,571.16.

The change occurred during a period of 0 minutes - between 11/7/2016 1:54 pm and 11/7/2016 1:55 pm.
The notification was sent because Revenue is greater than 100,000,

The following criteria affected this notification:

Product Hierarchy:

= T-SHIRTS
Salesperson:

= Fortunato Crawford
Time:

= This month {2016 Q4 Nov)

To learn more about this notification you can either open the associated analysis or review the Notification Agent properties.

Monitor each member of...

In the example above, only one salesperson was monitored. If we want to apply
the same criteria and conditions to a// salespersons on the list, we can do this by,
first, removing the specific salesperson criteria.

@ Schedule Job

Specify criteria for the notification condition

Condition s DemoData "ﬁ Sales Stored criteria
) . Kproductr_—_ Hierarchy: None
| Criteria % = T-SHIRTS
IZ_ Salespersone L Salesperson:
Genera l%: Fertunato Crawford

_ % | Remove criteria
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And then, by enabling the Monitor each member of... option.

@ Schedule Job

Specify the condition to trigger a notification

| Condition Source data
B DemoData Sales Revenue
Lrtena 3 Select measure to monitor

1. Moniter each member pf...

4 Notification trigger

Now, when we choose to monitor each member of the Salesperson dimension,
multiple salespersons fulfill the condition. All salespersons that fulfill the condition
will appear in the notification email.

Revenue is $347,802.39 - Message (HTML)

@ Tell me what you want to do...
3

= x 2 Reply 1] Course/Attende... ; =T % Mark Unread po Q ‘ E
@_ Reply All £ To Manager - _EIH H Categorize L. .
3@ . Delete E-E - = ) — Move Editing Zoom = Archive Search for
9—) Forward Team Email M - ] * |* Follow Up~ - E-mail =  Sender
Delete Respond Quick 5teps [F] IMove Tags [F] Zoom SuperOffice [P e
beollate@gmail.com Ole Dyring 1358

Revenue is $347,802.39

A TARGIT Motification Agent detected that Revenue is greater than 100,000 for each of the following Salesperson members:

Member Value

Barret Forster $153,718 56
Fortunato Crawford $160,571.16
Justen Cartwright $105,705.38
Luitpold Whyman $186,537.00
Sanjeev Walton $275,227.03
Vern Fergusan $347,802 .39

The change occurred on 11/7/2016 1:57 pm.
The notification was sent because Revenue is greater than 100,000,
The following criteria affected this notification:

Product Hierarchy:
= T-SHIRTS
Time:
= This month {2016 Q4 Nov)

To learn more about this notification you can either open the associated analysis or review the Notification Agent properties.
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Add notifications through Scheduled jobs.

It is also possible to create notifications from the FILE ribbon tab Schedule. Click
the drop-down arrow where it says Add and choose Notification in the menu.

L? B QR 2

3 | Scheduled Add User
L lobs s

T
# Schedy

Analysis

J..""J-_-l_‘.l stomer Mo sel Report

%

G
i

Storyboard

HIT| (] 0 e

Motification

(W'
O
D
el
-
gp]
o)
[
]
o)
LA
™

Type | Active | Name Source Last result =

3+ Revenue (@) Not ru

*

O Run now )
B Open associated file )
K Delete
(9 Refresh list ¥
|".:_-—'-?- New job 3 Analysis }
L# Showleg [L] | storyboard '
B  Properties = | Report .‘

E Motification r

e ol o f The dialog box

will open as shown above, and from there you can select measures, conditions,
criteria etc.
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Object notifications are useful for defining exact notifications on data elements in
an object. There is a calculation in the crosstab in our Simple Revenue Analysis,
but it seems that we cannot create a notification for this calculation.

Salesperson
Arjuna Bolton
Justen Cartwright
Sanjeev Walton
Fina Tellwright
Juniper Peabody
Maggie Warren
Vern Ferguson
Verda Heath

Savannah Morell

Revenue Revenue Goal

1.5M

1.2M :

B.6M 42M A
98.0K 67.3K
115.4K 856K
570.2K 434.4K &
B.1M 50M A
322.3K 263.7K A&
159.1K 1324K &

i,

g,

Sorting
Drill through
Actions

MNotify management@casual,com; nn@casual.com when...

Add Intelligent Agent

Comparison

Dl i u"““"‘- MMMM N

b
b

If we want to create notifications for calculations, we have to use an object
notification agent.

Salesperson
Arjuna Bolton
Justen Cartwright
Sanjeev Walton
Fina Tellwright
Juniper Peabody
Maggie Warren
Vern Ferguson
Verda Heath
Savannah Morell
Madelina Hewitt
Luitpold Whyrman
Rhetta Parker
Micolle Bramble
Regena Wilder w
Opaline Webste ﬁ
Keren Rose
Fortunato Craw
Jessika Thornto ‘1
Shukriyya Burrg (1)

Revenue Revenue Goal

Go

al Index

1.5M
1.2M :
6.6M 42M
98.0K 67.3K
115.4K 85.6K
570.2K 434.4K
6.1M 5.0M
322.3K 263.7K
159.1K 132.4K
139.2K 116.0K
5.3M 4,5M
B8 Title and Explanation
Object type
Auto Agent
Add Intelligent Agent

=] Add object Notification Agent

Lock
Explanation

R e N P
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(N

3

Lel

N5 AREL

A W, Define

Sorting
Crill through
Actions

Motify management@casual.com; nn@casual.com when...

Add Intelligent Agent

i,

g

Compariscn

Hyperrelate
Table

| Object
Data
Arrange

Criteria

Y

Mew ohject

S4.96%
90.98%
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This will bring up properties in the Smartpad for
various data elements from this object. Click the data
element you want to create the notification for.

For this type of notification, the conditions are a
little different since it uses the whole object as the
basis for the notification.

Page 152 of 155

Properties
Add ohject Notification Agent

Measures

Revenue
Revenue Goal

Single dimension values
Salesperson

Calculated for each Salesperson
Goallndex

o
(x) Cancel

T e _gnatens . |

Properties
Add Agent on Geal Index
Standard conditions

Above Goal Index average

Below Goal Index average
Significantly above Goal Index average
Significantly below Geal Index average
Megative values

Positive values

Agent condition

value < 85

" Appl ent
(%) Can

h‘“ﬂ\wm»} o
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Appendix: Setting up an SMTP server for TARGIT

The TARGIT server requires an SMTP server for forwarding mails from the
system, such as Notification mails.

Usually, in a production environment, that SMTP server is simply the internal e-
mail server within the company. But in this demo environment, you may need to
use a third party SMTP server. The example shown, will set up an SMTP server
through your personal Gmail account.

First, login to your Gmail account to allow mails to be send from so-called “less
secure apps”. It is not that TARGIT is a less secure app, but this is simply how
Gmail works in order to allow emails to be send from other apps than the Gmail
account itself.

Login to your own Gmail account and look up the “Other Google Account
settings”.

Gmail - Settings B -
. Display density: ‘
General Labels Inbox| Accounts and Import |[Filters and Blocked Addresses +/ Comfortable (on larger displays)

Labs Offline Themes Cozy (on larger displays)

Inbox (52) c ot -~
Starred Cha_nge account Change password ompa
settings:
Important Other Google Account settings Configure inbox
Chats .
Sent Mail Import mail and Import from Yahoo!, Hotmail, AOL, or other webmail or FI( Settings i
Drafts contace: Impert mail and contacts Themes
All Mail Learn more Halp

Go to the Sign-in & security section and choose Connected apps & sites.

My Account

a Sign-in & security > « Personal info & privacy >

Control your password and account-access settings. Manage your visibility settings and the data we use to
personalize your experience.
Signing in to Google

Device activity & notifications Your personal info

Connected apps&s@es | Manage your Google activity

Ads Settings
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Enable the Allow less secure apps setting.

My Account Sign-in & security

Welcome

| Sign-in & security

Allow less secure apps: ON {’
Signing in to Google
Device activity & Some non-Google apps and devices use less secure sign-in technology, which
notifications could leave your account vulnerable. You can turn off access for these apps

Connected apps & sites (which we recommend) or choose to use them despite the risks.

Now, open the TARGIT Management client.

Apps ?
2 TARGIT Management [
& TARGIT Touch Server Configuration

TARGIT Gauge Builder

Go to the Alerts and Notifications setup.

2% localhost - TARGIT Management - m] X

Setup

Manage server properties

® System

% Cennections Front-end
5@ License

A& Logins
@ Language
'-‘?,;; Decorations

@ Resources

’

H(

Back-end

&)

Alerts and Notifications @
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Now, enter the information as you see it below. Of course, using your own Gmail
account’s user name and password.

4% TARGIT Management - Alerts and Motifications - X

E-mail Server

Server: |5mtp.gmai|.com:58? |
From Address: |TARGITDemoSer\rer@targitdemo.com |
User name: _@gmail.com |
Password: |nun" |

Use encryption (55L/TLS)
Administrative Alerts
[JEnabled

Critical
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